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What do closing machines mean to you?— 


Peace and Profit we hope 


HE closing machine is the base of the can- 
nery triangle. Product and Cans form the 
other two sides. | 


The right Canco closing machine for you will 
turn out the greatest number of tight cans at the 
lowest seaming costs. It should give you maxi- 
mum closing capacity with minimum super- 
vision, upkeep and spoilage. 


Canco machines closing Canco cans have proved 
themselves in years of closing service. 
Put these two helpers in your business. 


With them and Canco service you have only the 
product side of your triangle to worry about. You 
are free to concentrate on a quality product, and 
that is the high road to profit. 


| American Can Company|@ 


No. 34 
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TREDGE 


JOS. M. ZOLLER & CO.. INC. 


CANNED FOODS, CANS, 


BOXES, PACKERS’ SUPPLIES BROKERS DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 
Phones: 205-206-207 Phoenix Bidg. 
PLAZA 1140 & 4484 BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
YEAR 1923-1924 


President W. H. Killian. 

Vice-President, C. Burnett Torsch 

Treasurer, Leander Langrall 

Secretary, William F. Assau. 
COMMITTEES 

Executive Commitiee, Benj. Hamburger, Chas. G. 


Summers, Jr., J. O. Langrall. 
Arbitration Committee, C. J. Schenkel, Frank A. Curry, 
‘ T. Preston Webster, John W. 
Schall, Harry Imwold. 
Committee on Commerce, D. H. Stevenson, H. E. 

Jones, J. A. Killian, E. F. 

Thomas, G. S. Henderson. 


Committee on Legislation, E. C. a. MADE BY THE 
George N. Numsen, . E. 
‘ Robinson, Thos. L. North. JOHN R. MITCHELL C0. 
Committee on Claims, Fred. Lan- 
grall, R. S. Wrightson, Norval Foot of i 
ospitality Committee, . E. Lamble H. W. Krebs BALTI RE . % Bg 
Robt. A. Sindall, Robt. A. 
some, Jan, Cole. The large-tooth saws, on the upper spindles, coarse grind the fruit 
° § 1n ub un machine. 
Committee on Agriculture, William Silver,H.P.Strasbaugh, and the workmanship is of the best 7 gears are cut {rom the solid, 
; 8) milled irom s0 an Cc 
Jos.N. Shriver, to two sides of the tooth. Hopper and discharge chutes 
Counsel, Jno. C. Beeuwkes er. 
Chemist, Leroy V. Strasburger 
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What are your Requirements? 


co years the Heekin Can Company Heekin Cans are giving complete 

has been a leader in its line. satisfaction to thousands of canned foods 

Tough, sturdy and air tight Heekin consumers every day. Heekin Cans 

Cans are today the finest that can be ° will be delivered at your door in any 

made. quantity your fruit or vegetable crops 
specify. 


The Heekin line is complete—from 
the small vegetable and fruit cans to 
the large lard or sorghum containers, 
there are Heekin Cans for every need. 


And every one is an example of quality 
manufacture. 


Write us today and let us know your 
estimated canning requirements. We 
will gladly send you prices and com- 
plete information. 


THE HEEKIN CAN CO. 


New, 6th & Culvert Sts. 


Cincinnati, Ohio 
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Spot Labeling No. Cans 


Was A Problem Successfully Solved 
By The NEW ERMOLD Labeler 
And Our Trio Tin Gum. 

Equipped Three Ways: 


Hand Feed -- Hand Discharge, or Automatic. Dis- 
charge. Also equipped with Conveyor, if desired. 


Our proposition on request. 


Edward Ermold Company 


Worlds Largest Manufacturers of QUALITY Labeling Machines 


Hudson, Gansevoort and Thirteenth Streets 
NEW YORK CITY. 


no argument is needed. On 
the other hand, if you do not 
know MONITOR Blanchers 
from experience, you are miss- 
ing out on your Blanching 
pleasure, expense and results. 
Look them up. Find out why 
there are six MONITORS to 
one of all others at work. 
mm There is surely a reason and 

"8 you can get it straighter from 
a user than in any other way. 


Investigate and buy a MONITOR. 


SPECIAL AGENTS 
A. K. ROBINS & CO. 


HUNTLEY MFG. CO. 


HUNTLEY MFG. CO., Ltd. 
Tillsonburg, Ont. P. O. Drawer 25 SILVER-CREEK, N. Y. co. 


.353 E. 2nd. St., Los Ange lea, Ca 
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THE CANNING TRADE 


FOR BETTER, LESS EXPENSIVE 
SHIPPING BOXES ---- See H & D 


H & D Corrugated Fibre Boxes get there with the goods. 
Shipped to a nearby town or to a point across the 
continent, they arrive with contents intact. 


You risk no defaced labels or leaky cans when you ship in these 
better boxes. Inexpensive, convenient and far above railroad 
requirements for strength, they solve your shipping problem 
once and for all. 


Get our prices and free samples and you will be convinced of 
the efficiency and economy of these better boxes. 

Ask also for your copy of 
our free ‘‘Canners Booklet’’. 


THE HINDE & DAUCH PAPER CO 
Member Canning Machinery 
& Supplies Assn. 

800 Water St., Sandusky, Ohio 
CANADIAN ADDRESS: 
Toronto — King St. Subway and 
Hanna Ave. 


Corrugated Fibre 
AecD Shipping Boxes 


SALT OF QUALITY 


**Gives The Flavor—— You Favor.’’ 


CHEMICAL and analytical tests have proved 
that KERR quality is best for canning. 

A generous sample is yours for the asking. A 
free trial will convince you that it is pure and 
economical to use. 


Order Your Sample of KERR’S 
Special Canners Salt Today. 


Alexander Kerr, Bro. & Co. Inc. 


Refineries: PIFFARD,N. Y. 
Baltimore Philadelphia 


HANSEN PEA AND BEAN FILLER 


1924 MODEL 


Interchangeable for No. 1, 14, 2, 24 & 3 cans; also built for No. 10 cans. 


THE 1924 MODEL HANSEN FILLER IS UNQUESTIONABLY THE SMALL- 
EST, SIMPLEST, MOST EFFICIENT AND PERFECT PEA FILLER THAT 
HAS EVER BEEN BUILT. EVERY UNDESIRABLE FEATURE OF OTHER 
FILLERS AND THE “OLD STYLE” HANSEN HAS BEEN ENTIRELY 
ELIMINATED. 


Only machine with an automatic stop. Separate control of both peas and 
brine. Longest lived filler at least repair cost. | No open brine tank exposed 
to dirt and flies. Safety shearing pin in pulley instead of head. Has no hopper 
agitator to cut and crush tender peas. 


Impossible to overfill can wilh either brine or peas. 


Has less than half the number of parts of any other pea filler. Only machine 
where brine is cut off automatically when filler stops. Mixing head and briner 


entirely enclosed and cannot leak brine regardless of wear. 
All materials carefully selected and tested, finished workmanship by skilled mechanics. 
Has no open brine tank to overflow; brine shut-off not dependent upon float valves; no stuffing boxes. 


Hansen Canning Machinery Corporation, 


Cedarburg, Wisconsin. 
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AYARS 1924 MODEL 
New Perfection 
PEA and BEAN FILLER 


REVOLVING HOOPER 


New design, straight side, large at the bottom. 
The peas do not stick to one side and get cold. 
They are always level in the hopper at all 
heights and do not require any agitator. 


HAS POSITIVE CAN FEED 


CIRCLE SPRAY IN NECK OF HOPPER 


SPLASH PLATE over cans so peas will not 


wash out on floor. 


Brine goes in cans hot. Large heater 
in brine tank. 


This Model Made For No. 1, 2, 3 and 10 cans. 


CHANGING GRADES.—Filler stops and all filled cans deliver to closing machine—LARGE DEL- 
IVERY DISK— NO CAN NO FILL.—WILL NOT WASTE BRINE.—NO RUBBERS to catch 
cans after they become worn—FILLS ABSOLUTELY ACCURATE—DOES NOT CUT PEAS— 
BAKED BEANS—Only filler for baked beans. Has separate measure and seperate saucer. If measure fails 
to drop part or all the quantity of beans the can will show slack to inspector. 


SAL 
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Ayars Machine Company new 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE - - - - Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 
Telephone Plaza 2698 


Packers are invited and requested to use the columns of 
THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


_ THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 47th year. 

TERMS OF SUBSCRIPTION. 


Payable in advance, on receipt of bill. Sample copy free. 


One Year, - - - - - - - - - $3.00 
Canada, - - - - - - - - - $4.00 
Foreign, - - - $5.00 


Extra copies, when on hand, 10 cents each. 
ADVERTISING RATES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNING TRADE, Balti- 
more, Md 


Entered at Postoffice Baltimore, Md., as second-class mail 
matter. 
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EDITORIALS 


PETIT NATIONAL—Convention of canners will 
be held in Chicago during Eastern Week, and you 
will have to be there. Everybody else will be it 

would seem. And don’t forget your railroad certificate. 


NGRATITUDE—The National Canners’ Association 
l is making a particular drive at this time for in- 
creased membership. When we say that, most 
non-members will say to themselves, “they want more 
money.” That is not the purpose of the drive, in fact 
the very reverse is the truth: If they can increase the 
membership and hold the present status of the Associa- 
tion, so far as financial assistance is concerned, they 
will reduce the dues. In other words the N. C. A. is 
not in need of more funds, and the drive is not for 
money. The Association is in splendid condition and 
will go right along being the great assistant it is to its 
present members, if it does not secure another mem- 
ber. But it is anxious to extend its helpfulness to more 
canners. More members, of course, will give it more 
influence, but the drive is for the benefit of the canners, 
not for the benefit of the N.C. A. 


But the old dollar sign sticks in the nostrils of 
most canners when they are asked to take membership 
in this Association. “What will we get for our money ?” 
That is a perfectly legitimate question, and the man 
who asks it honestly is honest with himself, and will 
take an honest answer, will find no trouble in signing 
an application blank. The trouble with most such 
questioners is that they demand a whole lot more for 
their dollar than it is worth, and many times more than 
they would give for the dollar. But let’s consider it 
on the dollar basis, and leave aside, for the time, all 
consideration of other values—a united industry, co- 
operation with fellow cannners for the good of the in- 
dustry, defense against the common enemy, and all that 
tremendous benefit which comes from a united industry 
as compared with the helplessness of the separate in- 
dividual—and it may prove that on the dollar basis the 
non-members owe the Association quite a tidy sum to- 
day. Take the matter of the flat allowance of % of 1 
per cent. on every case of goods packed, and which a 


united effort of the buyers would have most certainly 
put upon every canner, had it not been for the N. C. A., 
representing the united canning industry. The bald 
truth of the matter is that practically every canner 
was ready to grant this allowance and the N. C. A. 
saved everyone of you in spite of yourselves. Saved 
what? Well, do your own figuring. Suppose we take a 
round figure of 10,000 cases, at a purely nominal valua- 
tion of $3 per case; $30,000 at one-half of 1 per cent. 
equals $150. By reducing this to one-quarter of 1 per 
cent. which the N. C. A. succeeded in doing, you were 
saved $75. If you paid on every single case of the 
10,000. Multiply this to make it equal your actual 
pack and place the actual value on the goods you pro- 
duce and you will find the saving increase very ma- 
terially. And then add the saving from the warehouse 
stock on which you will be asked to pay only absolute 
losses from spoilage, and still more important, freedom 
from the innumerable claims which seemed, if they 
were not, unjust and without end, and which invariably 
led to bad feelings and discontent. For remember under 
the old style you not only allowed the one-half per cent. 
flat, whether there were any spoils or not, but when the 
spoils came about you paid for them also, and in addi- 
tion. The man who takes the dollar sign as his shield 
when asked to join the N. C. A. will find himself in an 
uncomfortable position, as being an ingrate if he does 
not pay his dues to the N. C. A. Under the old flat 
claim allowance it was estimated that the industry 
would be taxed $1,500,000—at the time the bills 
were made out. Gone, absolutely never to return. If 
we figure the saving made through the operations of 
the N. C. A. at only half this amount—and it is very 
considerably more than that as we have shown—this 
one act of the N. C. A. saved the industry $750,000. 
And every canner in the business shared in this saving. 
Therefore, every canner is indebted to the N. C. A. for 
that saving would run the Association for a couple of 
years, and it is saved every year. Therefore, in this 
sordid monetary consideration, the N. C. A. has earned 
your dues and more. 


President Clark is urging you, in this issue, to join 
with your fellow canners. Get behind him; help hold v> 
his hands; take a part in the great work of this great- 
est trade association in the country, 
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pands and takes on added importance, more and 

more men find themselves in need of information 
of a definite nature and kind, where as in the past mere 
generalizing sufficed. As a result our mail is growing 
more bulky with each passing week, and the range of 
questions is covering a very much wider territory., It 
is farthest from our desires to avoid any bit of this 
service, but because we know that many questions are 
never asked we want to suggest now that when in need 
of such information we believe you will find it in the 
Almanac of the Canning Industry, which we 
sent, in February, to every subscriber, and which 
we are sending out now in a_ steady stream to 
jobbers, brokers and others. We are impressed 
with the fact that many of our readers do 
not know how to use this Almanac, and do not under- 
stand that it contains the answer to the very question 
about which they may be puzzled. Learn to use this 
Almanac; turn to it for what you want. Men who 
have learned to use it consider it “the Encyclopedia of 
canning information,” and that is what we have tried 
to make it. So for your own sake learn to use this 
annual Almanac. 


A NSWERING QUESTIONS—As the industry ex- 


BSTRACTS OF CANNING TECHNOLOGY—Dr. 
Bigelow, chief of the N. C. A. Research Labora- 
tory, has begun a most interesting and valuable 

compilation under the above heading, and which he is 
publishing in quarterly volumes, beginning January, 
1923. These first volumes cover the year 1922, and give 
the title, page number, date and a brief description of 
all scientific or helpful articles bearing on the canned 
foods or kindred industries, as they appeared in trade 
journals, scientific papers or elsewhere, carefully ar- 
ranged and fully indexed so that the reader may find 
anything that has been published upon the subject he 
has in mind. In other words this constitutes a com- 
pilation of all technical articles, wherever they may 
have appeared, indexed in a thoroughly comprehensive 
and intelligent manner, and presented in convenient 
form at regular intervals. The value of it is apparent. 
We understand that the Doctor has made connections 
with about 50 fellow scientists to report any and all 
matters of interest on the subject, as they are pub- 
lished and wherever published, and he has taken upon 
himself, in his spare time, the job of arranging and 
tabulating them for publication. In the four volumes 
under question he presents 785 such subjects, covering, 
as we have said, the year 1923, which will give the 
casual reader some idea of the amount of such mat- 
ters that is served to him, and at the same time shows 
the size of the task the Doctor has taken on for his 
leisure moments. The great value to the user is the 
Index and it will increase with the passing years, until 
after, say 10 years, there will be presented here a 
record of work that will be most imposing. The volumes 


are sent to members of the National Canners’ Associa- 
tion only. 


OME-TOWN NEWS.-The Canned Goods Ex- 
change held its forty-third annual meeting on 
Tuesday April 18th, and elected President Killian 
for another term, and with him most of the other offi- 
cers and a full list of committeemen. Mr. Killian has 
determined to put new life into this fine old body and is 


doing it. They will hold a big banquet on Tuesday eve- 
ning, April 22nd, 


April 14, 1924. 


Mr. Eugene Thomas who, for years was in charge 
of the Booth Packing Company, has joined the forces 


‘of the H. J. McGrath & Co., and will bend his energies 


with Benjamin Hamburger to put this fine old company 
just a few steps further ahead than it has yet been. 


* * * 


Dame Rumor says that Mr. O. C. Huffman, of the 
United States and the Virginia Can Companies, and who 


has long wanted a can factory in Baltimore, has bought 
out the Atlantic Can Company. 


* * * 


Some of the heirs of the late Thomas J. Meehan, 
known the length and breadth of this land as the dean 
of the canned foods brokerage fraternity, and always 
looked upon as a wise guide and counsellor, are seeking 
to break his will, claiming he was not competent to 
make a will. “Marvelous,” as he used to say. 


JOBBERS5 LABELS EXEMPTED 
Wisconsin Amends Its Label Requirements to Meet 
Jobbers’ Labels 
The Wisconsin Pea Packers’ Association, Inc. 


April 7, 1924. 
General Order No. 11-R. 
To All Wisconsin Pea Canners: 
Gentlemen: The following from the Department 
of Markets: 
State of Wisconsin, 
Department of Markets. 
Amendment No. 1 of General Order No. 11-R. 
Madison, Wis., April 5, 1924. 
Under authority of Sub-section 7 of Section 99.24, 
Wisconsin Statutes, General Order 11-R, dated August 
14, 1923, and effective June 1, 1924, is hereby amended 
by adding, at the end of said Order, the following para- 
graph: 
Definition of the Term “Label.” 
The term “label” shall mean only a label 


which is owned by the person who markets 
the peas. 


EDWARD NORDMAN, 
Commissioner of Markets. 
Also the following under date of April 7, 1924, to 
the Canners and Distributors of Wisconsin Peas: 
“General Order 11-R, requiring that the 
label upon a can of peas bear a statement of 
the variety and size of the peas, has been 
amended so that a Wisconsin canner may at- 
tach buyers’ labels even though they do not 
comply with the requirements. The statute 
imposes no liability upon either the canner or 
buyer under these circumstances, except that 
the buyer may not use such labels when resell- 
ing or otherwise marketing the peas inside of 
Wisconsin. This action was taken in response 
to the practically unanimous sentiment of pea 
packers and jobbers expressed at a public 
hearing held in Madison on April 2. The or- 
der, as amended, is effective June 1, 1924. 
WISCONSIN DEPT, OF MARKETS.” 
This seems to be a very satisfactory solution of 
a difficult and vexatious problem, and I feel that ali will 
appreciate the satisfactory manner in which this has 
been handled. Yours very truly, 
W. E. NICHOLOY, 
Business Secretary. 
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Made Specially For You 
FRANKLIN CANNERS A 


Made from a selected liquor for 
the Canning Trade. Produces 
a water white syrup, strong 
enough to assist in preventing 
fermentation. Heat doesn’t affect 
its color. 


The Franklin Sugar Refining Company 
t HILADELPHIA, PA. 
“‘A Franklin Cane Sugar for every use’’ 


CANNING TRADE 


A SAVING IN COST 


$3,112,010.42 


has been returned over a period of 
sixteen years, to the Canners who 
have been carrying their fire insur- 
ance with 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


For information, write 


LANSING B. WARNER, Inc. 


155 E. Superior St., 
‘CHICAGO, ILLINOIS 


Officially endorsed by National Canners Association 


Zastrow Hydraulic, Steam Impelled 
Circle Crane, radius up to 18 ft.. 


Steam Boxes 


Improved Process Kettle or 
Retort 40” x 72” and other Process Crates, Sta 


sizes. 5 tiers. Also Special Sizes 


MADE BY 


ZASTROW MACHINE CO., Inc. 


Foot of Thames St., 
BALTIMORE, MD. 


THE 9 
| & AMOUNTING TO 

ZASTROW’S PROCESS ROOM EQUIPMENT i 
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Better Seed For Canners 
By PAUL WORK 


Associate Editor ‘‘Market Growers Journal’’ 


and Member of the Staff of N. Y. College 


of Agriculture, Cornell N. Y. Before Extension School for Canners’ Field Men 


— 


What is good seed? 


1. Clean.—Free of foreign matter, weed seeds, etc. 

2. Viable.—Able to establish a plant in the soil and 
carry it to the point where it can grow independently 
of food stored in the seed. This is the progress of “ger- 
mination” as distinguished from mere “sprouting.” 
Blotter, sawdust, rag-doll tests show sprouting. Soil 
test covers visability or complete germination. Rag- 
doll test for corn gives a line on disease in the seed. 


3. Disease Free—Seed may be freed of disease from 
the first, having never been infected. Some diseases 
carried on outside of seed coats. Controlled by ex- 
ternal treatment; e. g. black rot of cabbage, controlled 
by corrosive sublimate. Some carried within not readily 
controlled (as anthracnose of beans), or controlled by 
internal treatment (as black leg of cabbage, hot water 
treatment. Write Department of Plant Pathology of 
your agricultural college for details). 

4. True to a Good Name.—Most significant of the 

_ four points as regards vegetables. Littie trouble with 
cleanness. Viability is important, but a lowered per- 
centage of germination can be tolerated if it is known, 
if price is proportionate and if type is excellent. 

Some varieties of little merit. Having chosen a good 
variety, seed should be true to the accepted type of 
that variety. Same applies to strains of varieties. 


(Tomato is a “kind”, Earliana is a “variety”, Sunny-- 


brook Earliana is a “strain”. Many houses maintain 
their own “stocks” of a variety or strain and one house 
may maintain several stocks of a variety or strain. 
Three groups of characters to consider: 


General—Those that distinguish varieties 
from one another, e. g., Golden Bantam is 
early (not earliest), yellow, eight-rowed, flat 
grained, high quality. These characters eas- 
ily determined; short trial row shows them 
up. 

b. Performance characters, yield, vigor, 
evenness of maturity, etc. Extremelv import- 
ant, but must have sizable plat for trial, re- 
peated in various locations and years, and 
must take careful measured records to deter- 
mine. 

c. Special characters. Conformity to trade 
demand, suitability for market, canning pro- 
cesses or other purposes, adaptation to local 
soil and climate. Must be determined by spe- 
cial test on commercial scale and repeated. 


II How get good seed? 

A. Buy it. There is good seed and it is being made 
available as fast as demand makes it possible to pro- 
duce it at a profit. Seedsmen are specialists and have 
many advantages in experience, location, economy, ete. 

1. Learn the seed game and seed traae conditions. 


a. Originator. Develops a new variety or 
strain by selection or crossing, or both, 


b. Introducer. (May or may not be origi- 
nator). Places new variety or strain on the 
market through catalogue or otherwise. 

c. Specialist. Becomes interested_in a va- 
riety and maintains his own stock seed, and 
may or may not produce market seed. Often 
has his own ideas of the type, and selects ac- 
cordingly. 

d. Merchant. Deals in seed without taking 
any special part in its production. May or 
may not use special care in buying for his 
trade. 

e. Stock Seed. Is seed produced under the 
most careful selection from which a crop of 
market seed is to be grown in quantity. If 
stock seed is right, market seed crop will ysu- 
ally require only roguing to eliminate off- 
type plants. 

2. Study character, ideals and integrity of seed 
houses. Find out what class of trade they serve. Read 
catalogues, correspondence, etc., noting the kind of 
statements that are made, the general “tone”, extrava- 
gant claims, etc. 

Discriminate between statements of opinion and 
statements of facts. “Best canning variety” is opinion. 
“Grown on our own farm”, “Eight-rowed, yellow, flat 
kernel”, “Imported from Holland” are statements of 
fact. Ask specific questions freely both for informa- 
tion and for indication of character of house. Heavy 
buyers can get information and service that would not 
be warranted for small buyers. 

3. Develop cordial business relations. Remember 
the deal is two-sided. Recognize that the seedsman is 
entitled to fair return for goods and service. Dealing 
on plane of mutual interest makes for mutual under- 
standing and confidence which legds to good service. 
favorable terms, etc. If a house has what you want 
and serves you well, consider yourself its client, con- 
tinue the trade and give the house a chance to learn 
your needs and to meet them. 


4, Buy as near the source as possible. Originator, 
introducer or specialist more likely to excercise due 
care than contrast grower or mere merchant, though 
this rule is necessarily flexible. 


5. Where possible, buy seed supply a year ahead 
and make field trial. (Hardly feasible with peas, beans 
and corn). Otherwise get samples a year ahead. In 
doing this ask stock number or other designation in 
order to be sure of identity of stock. This involves 
confidence in the house. Use stock numbers in placing 
repeat orders. Many houses have more than one stock 
(or parentage-line) of a given variety. 

6. Stand ready to pay for the quality you demand. 
It is costly to produce. This does not mean that high 
price necessarily means quality nor that one should 


pay more than seed is worth, but that good seed is 
worth more. 
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Perfect Flanges without Cracks 


“ BLISS” Automatic Flanger 


wb ESSENTIAL to a perfect sanitary can is a correctly 
flanged body. Our #15-K Automatic machine flanges 
simultaneously both ends of round sanitary can bodies, pro- 
ducing uniformly perfect flanges without cracks. With its in- 
stallation you are assured of one of the essentials of perfect 
sanitary cans. That these machines are operating successfully 


in every independent can shop in the country is proof of 
their merit. 


Patented 


WRITE NOW FOR DETAILS 


Bliss for Machinery 


E. W. BLISS CO. ‘Anco works BROOKLYN, N. Y., U.S. A. 


SALES { DETROIT CLEVELAND CHICAGO _— PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES ( Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bidg. Oliver Bldg. Boatmen’s Bank Bidg. Marine Bank Bldg. Union Trust Bidg. Second Nat'l Bank Bidg. 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND, OHIO. SALEM, OHIO. 


TLANTIC CANS 


PLAIN LACQUERED LITHOGRAPHED 


se No finer cans beneath the sun, 
Quality first since nineteen-one. 
a gama Twenty-three years of knowing how, 


socnligeaan Fits us well to serve you now. 


Paints 


_ Jobbers’ Friction 
and Wax Top Trade 


ATLANTIC CAN COMPANY 


BALTIMORE - - - MARYLAND 
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B. Grow it. 


I. Points in favor: 
a. Know parentage. 
b. Known characters. 
ideal. 


c. Education and personal satisfaction. _ 
d. Profit from sale. Good prices if work is 
well done. 
done. 


II B. 2. Points against. 


a. Exacting work requiring knowledge of 
principles, keen observation, aptness in judg- 
‘ ing, close application to details. 


b. Demand for labor and attention comes 
at busy season. 


3. Canners in better position than small users of 
seed as much seed is required and they can in many 
cases afford the investment. Canners may unite 
through trade associations to produce seed. Help of 
experiment stations is available. On the other hand, 
three or four main crops have bulky seed. Peas and 
beans best grown in west. 


Selected to own 


OHIO CANNERS WORKING WITH THEIR EXPERI- 
MENT STATION. 
A Report of the Seed and Soil Committee 
Studies to be Made—Secretary Irons 
Urges Closer Reading. 
Clyde, Ohio, April 3, 1924. 
‘We enclose a report of Chairman Sears of the Seed 
and Soil Committee, which discloses that a wonderful 


rogressive program has been mapped out with the 
iflicials of the Unio Experiment Station at Wooster to 


promote additional research on many canning crops of 


Ohio. Congratulations to our Committee. 


It is pleasing to note the entire staff of the Experi- 
ment Station participated in this conference. It con- 
veys the fact that they are interested in the Canners. 
More and more the Canners crops are coming into pro- 
minence among the farmers of the State; and more and 
more will it become an established crop if results of 
research will make one acre produce what two does 
now. 


Our Experiment Station becoming so active, it will 
not be long until Ohio Canners will be receiving bulle- 
tins from there, giving results of the research work 
done on canning crops. It was stated by a prominent 
canner last year that not enough attention was being 
paid by Canners of Ohio to the agricultural part of 
their canning business, and we agree with him. 


Did you read the articles published in the Trade 
papers recently? One “discussing the relative merits 
of sweet corn varieties for canning and the relation of 
maturity of the corn to the quality of the finished pro- 
duct.” Also one on “The Culture and Canning of 
Spinach.” Another of the “Breeding peas from single 
plants.” And another on the “First survey of Illinois 
Corn Canning.” All coming from the Department of 
Agriculture in various States and from the Capital. 
It reveals what other State are doing and Ohio is getting 
in line. 

(By the way, do you read your Trade papers? They 
carried all above articles on Agriculture in their recent 
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issues. If you don’t take them subscribe at once, for 
it is just as necessary to have these good Trade papers 


on your desk as it is to have a good boiler in your engine 


room.) 


The grower is always eager to learn how he can pro- 
duce more on an acre; he does not study all crops as he 
should, perhaps, but the Canner can study the canning 
crop for him and can convey the message to him. If 
you can assist him to produce twice the volume on an 
acre, it will be of better quality and he can afford to do 
it for less money; and both the Canner and grower can 
make more money, have less friction and be better 
friends for it. Give more study to the agricultural end 
of your business—read your Trade papers. 


THE OHIO CANNERS ASS’N 


REPORT OF COMMITTEE 
Chillicothe, Ohio, 
March 31, 1924. 
To the President and Secretary 
Ohio Canners Association: 
Gentlemen: 


Your committee on Seeds and Soil was invited by 
Prof. Gourley, department of Horticulture, to a con- 
ference at the Experiment Station at Wooster on March 
4th last. Dr. C. G. Woodbury was present and through- 
out most of the day’s session the entire staff was pres- 
ent and we were also favored by the presence of Direc- 


tor Williams and Prof. Gossard for a time during the 
conference. 


Unfortunately, two members of the committee could 
not be present, but will join in this report. 
Many problems of the canning crops were gone over 
in detail and we were assured of all work the station 
would be able to undertake the coming year. I now 
have confirmation on the projects as decided upon which 
are as follows: 

1. Spinach variety tests. 


2. Breeding work on Henderson Bush lima beans to 
secure a more uniform and higher producing green 
seeded bean. Strain tests will be grown on the ground 
of the Station and in co-operation with growers outside. 

3. Breeding work on beets. Variety tests conducted 
at the station and with growers outside. 

4. Experiment to determine which of the varieties 
of sweet corn when crossed give the largest increase in 
production. 

5. Wilt resistant variety test of tomatoes under 
Ohio conditions for canner and gardner. Fertility 
tests will be conducted on tomatoes, sweet corn, cabbage 
and beans. Pressing Bros. of Norwalk in co-operation 


with the Station will conduct fertilizer experiments on 
corn and tomatoes. 


This is a pretty comprehensive program and it is 
sure to broaden and develop from year to year. Prof. 
Gourley and the entire organization are greatly inter. 
ested in our canning crops problems and will develop 
the subjects outlined from year to year as the need 
demands and as the station funds will warrant. 

Very truly yours, 
C. H. Sears, 
J. Warren Wood, 
Chester Swaim. 
Committee. 
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Service Counts 


The ability to obtain deliveries in times of stress is one of 


the determining factors in selecting one’s Source of Supply 
for Sanitary Cans. 


Quick and Efficient Service in connection with Double Seam- 
ing Equipment is also of the utmost importance. 


Our constantly increasing Clientele is convincing evidence 
that we excel in both of these phases of Can Manufactur- 
ing. 


Southern Can Company 


Baltimore, Maryland 


NEW YORK OFFICE: 17 Battery Place. 


Manufacturer of newly developed ‘‘“SOCOCAN’’ especially adapted for Coffee, Peanut Butter, Lard Substitutes, etc. 
Write for samples and detailed information 


Who Pays the Bill 


When the average Closing 
Machine goes out of adjust- 
ment, which often happens ? 


There are always a few minutes time that de- 
fective seams are run, before adjustments are 
corrected. ‘‘Swells’? and ‘‘Leakers’’ later 
in the Warehouse are the result. 


A TROYER-FOX Non Spill Closing Machine 
with its fixed adjustment and large heat 
treated tooi steel rolls, will save a large 
share of this loss. 


Let us send you confirming data. 
Speed 75 to 100 cans per minute. 


SEATTLE-ASTORIA IRON WORKS us A 


Builders of Troyer-Fox Sanitary Can Making and Canners’ Machinery. 
SALES REPRESENTATIVES 
J. L. COLLINS . R. E. FAIRBANKS GEO. DOWSING THE HL S. GRAY CO. 
118 Market Stree 504 Wrigley Bldg. Metropolitan Bidg., 832 Fort St, 
San Francisco, Cal. 400 N. Michigan Ave., Chicago, Ill. Sydney, N. 5. W. Honolulu, T, H. 
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N.C. A. SECTION MEETINGS AT CHICAGO TO BE 
WELL ATTENDED. 


HERE is every indication that the N. C. A. Section 
meetings, to be held in connection with the spring 
gathering of the Western Canners Association at 

Chicago, will be well attended. 

The Ketchup Section will meet Tuesday morning, 
April 22, with Wade L. Street, Chairman; the Pea Sec- 
tion, Tuesday afternoon, April 22, F. A. Stare, Chair- 
man; and the Corn Section, Wednesday morning, April 
23, E. B. Cosgrove, Chairman. 

The program of the Pea Section is the first one to be 
announced thus far. It will consist of an address by 
President Clark, to be followed by a report of claims 
paid on losses from canned peas, and an address on 
“Seed Legislation,” by C. G. Woodbury, Bureau of Raw 
Products Research, National Canners Association. 
There will also be discussion of the status of pea stand- 
ards, by Charles H. Hunt, Chairman of the Pea Stand- 
ards Committee. 

President Clark will address the General Session of 
the eastern Canners meeting on Wednesday afternoon, 
April 23. 


UNITED STATES EXPORT TRADE IN CANNED 
FOODS 


United States exports of canned fruit decreased 28 
per cent in 1923 as compared with 1922. Canned milk 
exports increased about 4 per cent. While exports of 
canned beans and tomatoes dropped, these decreases 
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were more than offset by gains in soup, peas, corn and 
asparagus. Canned fish showed the largest recorded 


‘gain for any canned food (68 per cent). The chief con- 


sumers of American canned foods are England, Can- 
ada, Cuba and Mexico. 


By R. S. Hollingshead, Canned Foods Specialist, U. S. 
Department of Commerce. 


HE past year in the United States canned foods 

| trade has, on the whole, been reasonably satis- 

factory, not so much on account of any large in- 

crease in volume, but because, in the face of adverse 

exchange and unsettled political and economic conditions 

throughout so much of the world, there has been no de- 
cline in the trade. 


Exports of Canned Foods in 1922 and 1923—The fol- 
lowing table summarizes the exports for the past two 
years, and offers some interesting comparisons: 


United States Exports of Canned Foods, 1922 and 1923 


1922 1923 
Kind Pounds Pounds 

Vegetables: 


LEWIS CUTTER 


— 
Beans, Okra, Celery, Rhubarb 


Attention, Nr. Canner:-If your cutter does not cut old and 
stringy beans clean, then you should have a Lewis Cutter, 
which cuts perfectly. 


We also build; Pineapple Peelers, Corers, Sizers and Slicers, Power Can 
Testers for any size cans, up to 5 gallon Oil Cans. 


E. J. LEWIS Middleport, N. Y. 


Rogers Bros. Seed Co. 


- Breeders & Growers 
Pedigreed Strains 


PEAS---BEANS---SWEET CORN 


Chicago, U. S. A. 


— 
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MAX AMS Closing Machines 


Made by the Pioneer Builders of Sanitary Can Making Machinery 
and used All Over the World. 


AMS built the First Closing 
machine and still builds the 
Best. 


There is an AMS Closing 
Machine for every can closing 
need. 


The Max Ams Machine Co. 
101 Park Avenue 
New York 


BRANCHES: Chicago and London, England. 
AMS No. 128 Closing Machine 


1924 Model, Patented 


Corn, Pea Tomato Canning Machinery 


“Buy from the house of Service’’ 


CORN COOKER FILLERS No. 7 CORN SILKER STEAM RETORTS 


Write for New Catalogue. 
A. K. Robins & Co., Inc., Baltimore, Maryland. 


ROBERT A. SINDALL, President- Treasurer HARRY R. STANSBURY, Vice-President 
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Fruits: 
2,532,900 1,522,434: 

Totals: 
Vegetables (including soup)....... 46,696,259 48,558,399 
Fish (including shellfish)......... 96,538,654 102,857,662 


American Canned Foods Stand Quality Test—For 
many years canned fruits, largely the products of Cali- 
fornia, have been exported to all parts of the world, 
and have successfully met foreign competition on the 
quality basis. In no other country has this branch of 
the industry been carried on with such careful attention 
te the selection of the stock, excellence of workmanship, 
and close supervision of the technical details necessary 
to secure the sterility and appearance of the product. 
To maintain these standards of quality, and as a result 
of high duties in many consuming countries, it is necces- 
sary that the selling price be somewhat high. In many 
foreign markets these products are considered luxuries 
and are sold only to people possessing a comparatively 
high-purchasing power. The market decrease in the 
exports of canned fruits—amounting to 28 per cent, 
based on the 1922 exports—can be attributed partially 
to the reduced purchasing power for luxury goods 
abroad, and partially to the well-sustained consuming 
power of the domestic markets. The decrease in ex- 
ports of canned fruit is the only adverse phase of the 


export trade in canned foods, all the other classes 
showing gains. 


Cuba the Leading Buyer of Canned Milk—Canned 
milk (including evaporated and condensed milk), has 
been somewhat unusual in its course. For the first 11 
months, compared to the same months of 1922, there 
was a decrease of about 7.4 per cent. During Decem- 
ber, there was a great increase in the foreign demand, 
so much so that the exports for that month were larger 
than those of any month for the last two years. This 
sudden gain brought the total for the year nearly to 
200,000,000 pounds, an increase of about 4 per cent, 
based on 1922. England, Germany, France, and the 
Philippine Islands, are our best customers for evapor- 
ated milk, while condensed milk goes to Cuba, to China, 
Japan, and other oriental countries. Cuba is by far 
the largest consumer. Increases in other milk products 
such as condensed skimmed milk, sweetened and un- 


sweetened, and dried milk, have appeared during the 
year. 


Canned Vegetable Trade Encouraging—Large Gains 
in Canned Fish—Exports of canned vegetables have 
been gratifying, and point to still brighter prospects 
for the future. There was quite a large decrease (27 
per cent) in the exports of canned beans, and a smaller 
decrease in canned tomatoes, but much more than off- 
setting these are the increases in canned soup (17 per 
cent), canned peas (58 per cent), and canned corn 
(11 per cent), and canned asparagus (28 per cent). 
The increase in the exports of canned soups are largely 
due to the activity of one manufacturer in making a 
foreign market for a previously unknown product. 
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The increases in exports of canned soups are largely 
larly favorable at this time, for the pack, according to 
figures of the National Canners Association, is the 
largest in the history of the industry. Domestic prices 
have held up throughout the year, which may be at- 
tributed, at least in part, to the foreign demand. The 
generally high standard of quality of this product has 
also helped in the export trade. 

Canned fish show rather large gains for such an 
important product. Although canned salmon exports 
decreased, the increase in exports of sardines more 
than compensated for it. This increase (68 per cent) 
was the largest recorded for any canned food. It is 
believed that this is due partially to more intensive 
selling, especially in the Far East, and also to an ap- 
preciation of the improvement in the quality of Ameri- 
can-packed sardines. The statistics for all the kinds 
of canned fish products are not separated, so it is im- 
possible to discuss possible changes in exports of prod- 
ucts such as canned shrimps, crabs, and lobsters. 
Canned meats show an increase of almost 10 per cent. 
The amount is far below that of the war years, but it 


ESTABLISHED 1856 
WA 


CANNERS’»*° PACKERS 
SUPPLIES 


824 MAIN ST. CINCINNATI.O.U.S.A. 


EVERYWHERE 
EVERY COMPARISON 
PROVES 
FAIRBANKS 
SUPERIORITY— 
DART 
UNIONS 
ESTABLISHED DEALERS 
OVER IN 
EIGHTY YEARS EVERY CITY 


THE FAIRBANK COMPANY 


Adminstrative Offices 
NEW YORK 


f 
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Just as We Predicted - - It Made a Big Hit. 


A greater number of Canners placed orders for INVINCIBLE CORN 
HUSKERS at the Buffalo Convention than any Convention at which 
we ever exhibited, — and more are ordering daily. 


THE 1924 MODEL INVINCIBLE HUSKER IS LIKED 
FOR ITS SIMPLICITY. 
The demand is going to be big, but we are prepared for it. 


Corn worms cannot possibly affect the proper functioning of INVIN- 
CIBLE Corrugated STEEL ROLLS, whereas, Rubber Rolls become 
greasy and they cannot be sterilized with hot steam. 


Steel Rolls are sanitary. That alone is a sufficient reason for you to 
use INVINCIBLE HUSKERS, the only all steel roll Husker. 


One price to everybody $375.00 F. O. B. our works. 


Invincible Grain Cleaner Company. 
Silver Creek, New York. 


LANDRETH GARDEN SEEDS 


SPOT OR 1923 CROP SEEDS 


. We have for spot delivery, a few Alaskas, Green 
Admirals. These are all short. 

Sweet Corn is short. We still have some however. 
Write us for prices. 


We also have the following for spot delivery—— 
Peas Okra § Cabbage Cucumber 
Corn Tomato Spinach Snap Beans 
Beet Squash Pumpkin Cauliflower 

Dwarf Lima Beans 


Or any other varieties you may want. 


FUTURE OR 1924 CROP SEED 


When ready to place your Contract order for 
delivery after 1924 crop is harvested, write us for 
prices. 

If we had not grown good seeds, given fair prices and 
careful attention to business, we would not be the 
oldest Seed House in America, as this is our | 39th 


year in the business. 
D. LANDRETH SEED COMPANY 


BRISTOL, PA. 


Business Established 1784 
140 years in the Seed Business. 
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is interesting to note the tendency to increase. Eng- 
land, Scotland, and Cuba are the most important con- 
sumers of these products. 


England, Canada, Cuba and Mexico are the largest 


consumers of our canned foods at the present time, 
although there is a very large potential market in 
Latin America. Under the existing tariffs in many 
countries, however, large exports to them are impos- 
sible, as the necessary retail price places the product 
out of reach of the vast majority of the consuming 
public. 


American Exporter Must Meet Increased Foreign 
Competition.—Foreign competition in canned foods is 
becoming quite important for the American producer. 
Through the development of immigration in Australia 
and the increasing population there, and the growing 
industry of British South Africa, new sources of fruits 
for canning have appeared. 


The trade in canned fish is somewhat peculiar. _We 
are both importers and exporters of canned sardines. 
Our exports are largely of cheaper grades, while most 
of the imports are fancy grades. The canned-salmon 
industry of this country and Canada, located on the 
Pacific coast, for many years had no competition. Re- 
cently a number of factories, largely of Japanese 
ownership, have been established in Siberia, and their 
products are highly competitive. Through an associa- 
tion, they are carrying on rather extensive advertising 
campaigns, especially in England, and it is believed 
that the American exporter will need to be active to 
preserve his markets. 


VERY SERIOUS IF TRUE 


“Farmers are being starved off the land at the rate 
of 100,000 a month, eliminated as income taxpayers 
and their purchasing power cut in two,” said Con- 
gressman John W. Summers, of the Farm Export 
League, to representatives of the press. 


“The farmers” purchasing power is reduced from 
twenty-five to fifty per cent. Instead of meeting the 
family needs in the usual way,” said Mr. Summers, 
“millions of farmers are limiting their purchases to bare 
necessities. This is being reflected to the factories and 
commercial concerns of the east and south. 


“As a matter of fact constantly selling for less than 
the cost of production is starving farmers off the land 
at the rate of a hundred thousand a month, and the 
end is not yet reached. 


“The necessity for the immediate passage of a stabi- 
lizing, equalizing far mmeasure such as the McNary- 
Haugen Agricultural Exvort Bill, is reflected in these 
significant figures:—during fifty years, from 1870 to 
1920, there were 3.050 bank failures recorded in the 
United States; in three and a half years 1.484 banks, 
largely in agricultural States, have closed their doors, 
and the last few months have been the worst. Tn other 
words, about half as many banks have failed in three 
and a half years as in the preceding half century. 


“Statistics show that the farmer has been almost 
wholly eliminated as an income tax payer. These con- 
ditions point to an economic condition so grave as to 
arouse the entire nation to the necessity of action. 


“We believe the Agricultural Export Bill, when en- 
acted into law, will go far in helping the farmer to solve 
his problems. It should have nation-wide support.” 


April 14, 1924. 


We find difficulty in seeing just how an export bill 
will help the farmers. All the rest of the world has 
either a surplus of crops, and, therefore, low prices, or 
no money to buy America’s surplus. The farmers’ trou- 
ble is the lack of the old plentiful supply of cheap labor, 
due to restricted immigration, and the ability to get 
well-paying jobs in the cities. But this labor employ- 
ment ought to increase demand at good prices, and it 
does, so. the onus of the trouble would seem to be found 
in the lack of immigrants. 


MARYLAND’S TOMATO ACREAGE IN 1923 


(Taken from “Maryland Farm Statistics,” issued by University 
of Maryland—Extension Service.) 
Counties 


1918 1919 1920 1921 1922 1923 

Acres Acres Acres Acres Acres Acres 
STATE ........ 78,540 57,820 384,550 12,190 387,170 44,230 
Anne Arundel... 5,665 5,376 1,200 2388 1,715 1,661 
Baltimore ...... 6,217 4,805 2,513 782 1,294 1,083 
Caroline ....... 8,376 6,508 5,680 3,751 7,528 6,395 
1,117 725 808 206 509 =1,023 
1,509 1,287 1,440 325 1,810 1,856 
Dorchester ..... 11,216 9,848 4,750 3,500 1,994 3,892 
Frederick ...... 218 266 215 90 189 239 
Harford ....... 6,814 4,804 3,348 422 4,579 5,310 
Howard ....... 593 887 143 15 76 382 
4,176 3,788 2,529 673 3,927 5,612 
Prince Georges.. 839 486 | re 88 95 
Queen Annes.... 4,282 2,782 1,609 385 2,924 2,842 
St. Margs....... 2698 577 228 422 861 
Somerset ...... 5,796 3,899 3,033 203 2,999 4,851 
Talbot ......... 6,515 4,979 2,035 962 2,488 2,542 
Washington .... 101 410 166 30 155 330 
Wicomico ...... 7,724 3,802 2,332 284 2,016 2,540 
Worcester ..... 4,236 2,685 1,709 3824 2,497 2,273 


MAKING SURE WITH FERTILIZER 


Maurice Lux, of the well-known corn-growing family 
of that name, living at Shelbyville, Indiana, was 
awarded the junior championship at the 1923 Inter- 
national Hay and Grain Show, for his exhibit of 10 
ears of corn grown and selected by himself. 

Commenting on his methods, he made this statement, 
“As I was in school, I had nothing to do with preparing 
the seedbed, but the ground was clover sod. This is a 
mighty good place to grow corn, because of the fertility ; 
but I further made sure of a good yield by using 75 
pounds of commercial fertilizer. This tested 6 per 
cent potash and 12 per cent phosphoric acid.” 

Maurice grew 101.5 bushels of corn on his contest 
acre, at a cost of 36 cent a bushel. 


G. H. Hanna of Dansville, Michigan, applies 80 to 90 
pounds of complete fertilizer per acre with the corn 
planter. He states that in his experience, fertilizer 
has increased the yield 15 per cent, and starts the crop 
quicker which is a big advantage if the spring is cold. 
Other benefits he names are earlier maturity, fewer 
nubbins and better adherence to type. 


SAUERKRAUT POETRY 
Good Sauerkraut—Quality Sauerkraut 
Makes a good quality odor, _ 
But poor Sauerkraut—Rotten Sauerkraut 


Makes a hell of a smell. —Roy Irons. 
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THE WHEELING 
SANITARY CAN THE No. 100 MACHINE 


IS THE PERFECT CONTAINER 


WHEELING CORRUGATING CO., CAN DEPARTMENT 
Wheeling West Virginia 


NEW YORK OFFICE CHICAGO OFFICE INDIANAPOLIS OFFICE 
Room 1313-32 Broadway 1966 Conway Building Transportation Building 


DALLAS, TEX., OFFICE COLUMBUS, O., OFFICE 
517 Dallas County State Bank Bidg. Columbia Building 


We 


4 


de No. 30A Automatic 
Strip Feed Press 


This Automatic Strip Feeding Press is adaptable to the 

rapid and economical production of can ends or other 

articles made from tinplate or light sheet metals up to 4’ 

round or square. The feeding mechanism is entirely au- 

tomatic giving an output of from 60,000 to 100,000 a day 

and is arranged so that change gears may be utilized for 

handling from 3 to 20 cuts to the strip and stock up to 29”’ 

in length. The positive action of feed not only allows a 

high capacity, but insures an accurate register for decorat- 

ed work. Ason all our automatic presses an improved 

friction brake is provided which does not engage crank- 

shaft until clutch is released. Toprevent damage to dies, 

press is equipped with a recent improvement which auto- 

matically stops the entire mechanism when conditions 

ws are not entirely regular. Standard equipment includes 

po: for one size only with exception of dies. Attachments for additional sizes 
can be promptly furnished at extra cost. 


McDONALD MACHINE CO. 
Mérs. of Automatic Presses, Can Making Machinery, Dies, etc. q 


7600 South Racine Avenue Chicago, Ilknois. 
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A Frank Statement To Non-Members of the 


National Canners Association. 
By ROYAL F. CLARK, President 


OLLOWING the optimistic spirit of the entire 
membership as to the work of the National Can- 
ners Association and its opportunity for further 

work, a campaign for membership was launched, com- 
mencing in March, and will end in May of this year. 
An increased membership will reduce present dues with- 
out impairing the efficiency of the organization. There- 
fore, every present member is an interested party and 
as such has been requested to help in the solicitation 
of non-members. However, this interest is not 
alone financial. It is an interest in making the National 
Canners Association a stronger organization with added 
prestige, and it is therefore my most earnest wish that 
the service of the National Canners Association be sold 
to non-members. 


It seems to me the proper way to present the matter 
of joining the National Canners Association to non- 
members is to frankly inquire whether, in their opin- 
ion, the work now being done by the N. C. A. should be 
dropped. Those canners who are familiar with the 


BERLIN QUALITY 


Over 3000 Canning Machines In Successful Operation 


CANNING MACHINERY 


— for the — 
Pea Canner Fruit Canner 
Corn Canner Milk Canner 
Tomato Canner Meat Canner 


BERLIN CANNING MACHINERY WORKS 
BERLIN, WIS. 


work feel that the results obtained are indispensable. 
1 believe that the canners have become better acquaint- 
ed with the work during the past year or two. There 
has been unusual attention given to addresses made by 
technical men from the laboratories at conventions, 
whereas a few years ago scientific men were merely 
tolerated. It seems to me that each canner ought to 
ask himself these questions: 


1. Can we safely dispense with the study of spoil- 
age, including flat sours, particularly in view of the 
fact that new types of spoilage are constantly occuring? 

2. Can we safely dispense with the study of botilism, 
or rather with the study of methods and apparatus to 
carry on this kind of work, and in this connection I 
would like to quote what Dr. Meyer said in reference to 
the outbreak of botulism in 1919: 


“Extensive experience has definitely proved 
the broad applicability and absolute reliability 
for this standard method. Furthermore, it 


COVER YOUR WANTS EARLY 


We manufacture and 
sell to the largest can- 
ners in the country. 


R. A. WOODS LUMBER CO. 


302 So. Produce Bldg. 
NORFOLK, VA. 


24147 
(Night) Berkeley 200 


Phones 


Not made to meet competition 
Made to beat competition 


The KYLER Boxer 


We’re Ready to be Judged by What 
Users Say about KYLER Boxers. 


See the KYLER Boxer in operation - we sell them by 
the way they perform in factories like yours. Ask any 
KYLER Boxer owner anywhere; ask his superintend- 
ent, his operator. 


Ask any man in a position to know about KYLER Box- 
ers performance. What these users tell you, we will 
abide by. A pretty fair barometer by which to choose 
your next Boxer. May we send you more details ? 


Manufactured and Sold by 
Westminster Machine W orks 


Westminster, Md. 


/ 
Wig 
NECA 
— 
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IPS 


“THE HOUSE°r STEGHER. 
“We excel Our Labels 
1 - are the Highest Standard 
erit for Commercial Value. 
Ask for our Superior Line for your Fancy Grade. 


Stecher Lithographic ©. 
Rochester, N-Y. 


fF 


HAMACHEK 


is of great importance for a pack- 

er tobe equipped with Hamachek 
Ideal Viners. This enables him to 
get a larger percentage of better 
quality and increases the pack of 
the smaller and higher priced sift- 
ings. It often prevents bunching of 
the crop which might result if the 
packer is obliged to wait until the 
peas are advanced so that a less 
efficient viner can _ satisfactorily 
thresh them. 


Frank Hamachek 


Manufacturer of Viners, Viner Feeders and Chain Adjusters. Machinery Manufacturer Since 1880 


— 
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must be said that without this method it would 
have been impossible to conduct this compli- 
cated study on the heat resistance of Botulinus. 
Careful and painstaking studies which had 
been conducted by the Research Laboratory of 
the National Canners Association in develop- 
ing technique have saved an enormous amount 
of time and expense. It can therefore be said 
without fear of contradiction that the two 
years spent by Bigelow and Esty in discover- 
ing and developing the method were of funda- 
mental importance in the work of botulism.” 


3. Can we safely dispense with the study of dis- 

coloration in canned foods, and particularly in corn? 
A circular was recently issued by the laboratory 

outlining progress made in this important study. A 
second circular, now in press, gives a method which is 
believed to be a solution of the problem so far as corn 
is concerned, provided canmakers can make practicai 
the laboratory method which has already been tried 
out on a fairly large experimental scale. 

4. Can we safely dispense with the study of ques- 
tions involving the manufacture of tomato pulp and 
similar products? 


5. Can we safely dispense with the study of vita- 
mines, in view of the many many publications to the 
effect that vitamines are destroyed thru the processes 
of commercial canning? In this connection I will call 
your attention to the fact that about two years ago 
space writers were knocking canned foods; and manu- 
facturers of so called vitamine concentrates were ad- 
vertising their product as valuable, especially to those 
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Dependability 


The value of efficient and reliable workers is that they can always be depended 
upon to carry a given task through to a finish. 
This is also the secret of the constantly growing demand for 
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who found it necessary to use canned foods largely in 
their diet. Not only were articles published in news- 
papers, but these ideas were taught in schools of all 
kinds, from grade schools to colleges. Since that time 
the laboratory succeeded in interviewing physiological 
chemists in the study of this question and has partici- 
pated in this study itself. As far as this work has gone, 
it has shown that canned foods are richer in vitamines 
venue the same foods cooked in open kettles in the 
itchen. 


6. Can we safely dispense with the study of the 
influence of hard water on canned foods? 


7. Can we safely do away with the study of spring- 
ers and perforations? It would hardly seem necessary 
to call attention to the necessity of greater activity in 
the study of this important subject. 


8. Can we safely dispense with the study of tin 
plate? This subject was given publicity during the 
last convention. 


9. Can we safely dispence with the activity of the 
Association in meeting the attacks of the nutritive 
value, and. wholesomeness of canned foods? These 
attacks usually made in good faith and are the result 
of lack of information. The information secured by 
the Research Laboratory in its fundamental investiga- 
tions has given a stock of information that makes it 
possible to answer these attacks. As a result, there is 
a vast amount of correspondence with authors of books 
and writers of magazine articles who have made mis- 
statements, and which correspondence results in a re- 
traction. 


Indian in circle ing superiority. 


ducts. 


in every package 


The J. B. Ford Co. 


Sanitary 
Cleaner and Cleanse’ 


In increasing numbers producers of canned foods are learning to place 
absolute dependance upon this cleaner for all their cleaning work. 


For they have always found its quality to be uniform and of unvary- 
They have always found its cleaning action, quick, easy 
and harmless to user and equipment. 
rinsing a guarantee of faultless cleanliness and a protection to quality pro- 


Moreover they have always found its use so productive of economy that 
it is a definite factor in the profitable operation of canned food production. 
Ask your supply man. 


Sole Mnirs. 7 
=i 


They have always found its free 


Wyandotte, Michigan. 
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WON’T 


Positive Feed and Discharg 
Keep the ears moving in Peerless Huskers. 


NE move won't take you very far. You’ve got to keep on moving. That’s 
what the Peerless Husker does with the ears of corn--- it keeps them on 
the move from the time they are fed into the machine until they are finally 
discharged onto the conveyor. 

The Peerless Husker carries the ears of corn through the ear mover 
past the knives and up to the rolls by means of “‘flights’’ attached to a chain--- one 
‘flight’? to each ear of corn. ‘The ear is always directly in front of the flight 
moving along with it. 

When the ear reaches the rubber rolls it is met by a_ different kind of flight 
which carries it over the rolls and finally discharges it onto the conveyor. 


The feed chains and discharge chains are set in time and a sufficient interval is 
allowed for each operation. 

Each ear is moved along to the different operating features positively, and is 
constantly kept from interfering with the ears preceeding or following. 


SPRAGUE-SELLS CORPORATION 


500 NORTH DEARBORN STREET, CHICAGO, ILLINOIS 
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It is not always appreciated that the research work 
of the laboratory is of a fundamental nature, and that 
the results obtained will be applicable for many pur- 
poses. This is illustrated by its processing studies 
(heat penetration and resistance of bacteria) which 
were conducted for the purpose of preventing spoilage, 


but were found equally applicable to the study of 
botulism. : 


10. Can we safely dispense with Canned Foods Week 
and ought we not make a greater effort this year in this 
direction? Production is continually on the increase. 
Consumption must be increased or someone will most 
certainly be hurt. No other industry has as wide a 
field for effect as the canning industry, it having been 
shown many times that the per capita consumption of 
canned foods is and has been low. 


11. Can we safely dispense with the help and assist- 
ance we are now receiving from the National Canners 
Association in the broadcasting of the truth surround- 
ing the preparation of canned foods. 


12. Can we safely dispense with the N. C. 
A. and be without any organization whatever to combat 
the false articles of alleged poisoning? I wish every 
canner might read the voluminous correspondence and 
know of the vast amount of work done by the Associa- 
tion in this connection. ; 


13. Do we want to dispense with the National Can- 
ners Convention and the several meetings throughout 
the year which afford the opportunity for exchange of 


ideas and give us a better conception of our own busi- 
ness. 
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14. Can we safely dispense with the connection we 
have with the several state departments of agriculture 
formed thru our Raw Products Laboratory? 

15. Can we safely dispense with the connections we 
have with the universities, scientific men, government 
officials, and the public thru our Association? 

I have only touched on a few of the activities of the 
Association, in fact, only those that have come to my 
mind in a short space of time while dictating this 
memorandum, but it does seem to me that these ques- 
tions should be answered by every canner, and if the 
answer is in the negative, then why should the burden 
of financing this organization fall on a few? I am 
anxious that the membership shall be doubled and 
believe we now have sufficient new members in sight 
to make it possible for a reduction in dues to at least 
2-5 of 1c per case. The policy of the Association will 
be to reduce the expenditures as far as possible, but 
not to interfere with the efficiency of the organization 
and I pledge my unqualified support throughout the 
year. 

If you have any criticism to offer, write me. 
want to know more about the work, write me. 
your service. 


A WRONG WAY TO GO ABOUT IT 


The idea that the canneries handle “culls” of any 
crop—that part of a crop which is not fit to send to 
market—went out of style many years ago. The fields 
or orchards do not produce too good quality for the can- 
ner, and he is a long way behind the procession who 
does not know this. 


If you 
IT am at 


bottler can afford to overlook. 


It fills without slop or waste and 
will not deposit catsup in broken 
bottles. 


There is no perceptible loss in 
temperature when filling. 


Metal contact is reduced to a mini- 
mum. 


Nothing to take apart when clean- 
ing at the end of the day’s run. 


We are willing to prove these 
things to you your. plant. 
Many manufacturers have already 
placed their order for this season. 


Get your order in before it is too late. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio. 


The Kiefer Catsup Filler 


The new Kiefer Catsup Filler, having conclusively proven 
its worth last season, presents advantages which no catsup 


| 


April 14, 1924. THE CANNING TRADE 


The N ested Sample Grader— 


Feeling the need of a “Sampling” Grader that was at once ac- 
curate, sturdy, of sufficient capacity, and compact, we developed the 
Nested Sampling Grader. 

It has a frame of angle and channel iron which makes it as sturdy 
as possible to be built. Its hopper will hold over 30 Ibs. of peas, 
making it possible for one man to grade, weigh and keep the records; 
for after putting the 25 lbs. of sample peas into the feed hopper, he 
can forget them until he weighs the various sizes. 

It has four sieves, making 5 sizes. These sieves are fastened on- 
to the same cast iron spider. This spider has teeth cut on the peri- 
phery, which along with cut mitre gears and chain, make a positive 
drive. 


Its feeder is new and novel, having a rotory with buckets about 
its circumference. These pockets pick up the peas from the hopper 
and deliver them to the inner sieve. Thus, no matter whether the be- 


ginning or the end of the run, the feed is uniform. 
For the canner who wants individual motor drive we can attach 


4H. P. Motor. 


Manufactured and Sold by 


Sinclair-Scott Company 
Baltimore, Maryland. 


Makers of Nested Pea Graders, Colossus Pea Grader, and Other Canning Machinery. 


ONE BLOCK AHEAD 
OF THE PROCESSION 


This No. 46 Thread Rolling Machine is worthy 
of a place in the “CAMERON FAMILY.” 


One user writes: ‘‘I find it a great 
advantage to be able to remove the 
automatic feed when I have odd- 
shaped articles to be threaded.’’ 


We make every machine for “‘can-making.” 


CAMERON CAN MACHINERY CO. 


240 North Ashland Avenue CHICAGO, U. S. A. 
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J. O. Booton, in writing us as he did recently may 
attract the vinegar maker, but not the canner. It is 


very probably true, however, that from the big crop of » 


peaches mentioned, there will be many hundreds of cars 

of “tree-ripened” fruit—the finest flavored fruit pro- 

duced—but which is too good (eating qualities consid- 

ered) for rail shipment. If this kind of prime fruit is 

available to nearby canners, they would do well to use 

it, and could use nothing finer. But this is not “culls.” 
Mr. Booton’s letter reads: 


Marshallville, Ga., April 4, 1924. 

Gentlemen: There will be the culls from around 
400 cars of peaches from the operation of two co-oper- 
ative packing houses in Marshallville, Ga., the coming 
shipping season (May 15 to August 1). Any canner 
or vinegar maker who would be interested in working 
these up, not only for this season, but for the coming 
season, might do well to address us for detailed in- 
formation. The establishment of other co-ops. in the 
town will run the amount available to as high as culls 
from 1,000 cars. If interested, write. 


Yours truly, J.O. BOOTON, 
Marshallville, Ga. 


UNLESS YOU PACK QUALITY 


Secretary Roy Irons of the National Kraut Packers 
Association recently sent out this circular letter. There 
is but one answer: unless you pack quality for heaven’s 
sake don’t try to advertise the product. That’s where 
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the non-member, packing poor stuff, hurts the great 
mass of good packers. Here is the evidence: 


Clyde, Ohio, March 25, 1924. 
TO KRAUT PACKERS: 


HELP SAVE US 


Now we are up against it. In recent months we 
have received more letters than usual from mystified 
consumers wanting to know, “What is the reason all 
canned kraut is not the same; some we get we can 
hardly eat? We thought canned kraut was all good.” 
Another writes, “The canned kraut we get in this sec- 
tion is so salty we can’t use it.” And still another 
writes, “We used to get good canned kraut, but what 
we have bought lately is hardly fit to eat.” There are 
many more we could quote. How many more are 
mystified who never write? We guess those who write 
saying they thought all canned kraut was good, are 
new users—the others we assume are old users and 
can’t be fooled. 


How are we to answer these people? We are on the 
defensive and have to reply to a courteous and very 
proper question. It a large per cent of good kraut sold 
in bulk and the off kraut merchandised thru the can? 
We don’t know what to say to these people and are 
passing this along to the Canners of Kraut for a proper 
answer. What shall we tell them? 


THE NATIONAL KRAUT PACKERS ASS’N 
Roy Irons, Secretary-Treasurer. 


LIGHTNING Box SEALER 
C-8-UNIT $210 


Patented Nov. 5, 1918 


C-4-UNIT $115 


Above Prices are Freight Prepaid to Destination. 


Most Efficient, Simple and Economical machine for sealing Corrugated and Solid 


Fibre Shipping Containers. Adjustable to a wide range af sizes. Descriptive matter 
on request. 


Model C, 8 Unit 
Capacity 300 per hour 
with one operator 


McSTAY MACHINE CO., Manufacturers 


515 Van Nuys Building, Los Angeles 


50 Years ot Service to Canners. 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 


J 


Beatty-Archer Company, Inc. j 
CANNED FOOD BROKERS | 
Houston tt 


Wire us your offerings. 


Texas. 


Stevenson & Company, Inc. 


Can making Machinery, 


Dies and Machinery made to order. 


601-7 S. Caroline Street, - 


Baltimore, Md. 
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ARTISTIC 


ABELS 


GOLD SEAL 
TIN PASTE 


Reg. U. S Pat. Off. 


For Spot Labeling 


Gold Seal Tin Paste sticks your labels 
so that they cannot be pulled off. It never 
gets brittle nor allows the labels to 
loosen up on the dealer’s shelf. 

It comes ready for use without mix- 
ing, shipped in 5 gal. cans, 30 gal. 
and 50 gal. barrels. 


— Manufactured by — 


Dewey & Almy Chemical Co. 


CAMBRIDGE, MASS. 


Manufacturers of Dewalco Sealing Compounds, Sol- 
dering Fluxes, Labeling Gums and Pastes. 


CHISHOLM-SCOTT COMPANY 


announce their 

NEW DESIGN 
PERFORATED RUBBER SHEETS 

“PATENTED” 


FOR VINERS 


are now available 
for immediate delivery. 


Price $9.00 each 


Our production of Viners, Feeders and 
Under Carrier Separators for the 1924 
season is the largest in our history, 
and we earnestly suggest that orders 
for repair parts be sentin atan early 
date. 


Chisholm-Scott Company 
387 E. Broad St., Columbus, O. 
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Wanted and For Sale. 
This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 
For Sale—Machinery FOR SALE—2 Morrall Double Huskers 
Corn Cutters 
: torts, 40 x 72 
FOR SALE—2 Colossus’’ Graders, located in Wis- 25 Process Crates, 15 in deep 
consin. In perfect condition. 2 Sprague Can Washers 


Address Box A—1154 care of The Canning Trade. 


FOR SALE—Make your own electricity by steam 
power and operate your lights and electric motors. At 
sacrifice--must be moved immediately: Steam Engine 
Electric Generating Sets of 40, 35, 15, 10, 74 and 4 kilowatt 
capacity; anyone who has steam can make electricty by 
these sets. Also have several Electric Motors available. 
Standard Electric Machinery Co., 7 E. Hill St., Baltimore, 
Md. 


FOR SALE— 


1 Sprague Rotary Pea Filler equipped for No. 1 cans. 
1 No. 4. Monitor String Bean Grader. 
2 sets Sprague-Lowe Flash Coils. 
6 Triumph Apple Parers. 
3 Schmit Pea Harvesters and supply of repair parts. 
. Fremont Canning Co., Fremont, Mich. 


FOR SALE—LOCOMOTIVE TYPE BOILERS. 
1—60 H. P. ASME 125 pounds. 
1—80 H. P. Standard construction 100 pounds. 
10—80 H. P. On wheels, new, ASME 125 pounds. 
1—90 H. P. ASME 150 pounds. 
1—100 H P. Standeard construction 100 pounds. 
ERIE ECONOMIC TYPE. 
1—60 H P. Standard construction 100 pounds. 
1—90 H P. Standard construction 100 pounds. 
2—125 H. P. ASME 125 pounds. 
UPRIGHT BOILERS IN ALMOST EVERY SIZE FROM 
4 to 100 H. P. NEW AND USED. 
OP eas A. Tarr, Inc., N, W. Cor. Sharp & Conway Sts., Baltimore, 


FOR SALE— 
1 Sprague No. 5 Corn Cutter $200.00 
1 Sprague Model M Corn Cutter 75.00 


1 No. 10 Hansen Pea Filler, in good condition. 
Address The KrierPreserving Co., Belgium, Wis. 


FOR SALE—2 Peerless Huskers, Model F, $200.00each 
1Peerless Corn Washer, Model CW, 300.00 
1 Sprague Corn Cutter No. 5, right hand, 200.00 
1 Sprague Corn Cutter, No.5, left hand, 200.00 
2 Sprague Corn Cutters, ModehM, left 
hand, 100.00 each 
1 Sprague Corn Cutter, Model M, left 
hand, 160.00 
1;Double Set Corn Mixers 100.09 


Extra knives, handles, etc. Also 150 bushels Rice’s 330 Seed Peas, 


1923 crop 
Niagara County Preserving Corp., Wilson, N. Y. 
FOR SALF—The Wright Hand Pack Filler for No. 
10s exclusively. For Tomatoes, Spinach, Kraut, String 
Beans, Rhubarb, Cherries and other Fruits: Catalogue on 
e request. Manufactured by Frank M. Wright, 512 2nd. 
Ave., Olean, N. Y. 


1 McStay 4 Station Bex Sea'er 
2 Automatic Handycap Bottle Cappers 
2 Hand operated Bottle Cappers 
1 Straight Exhaust Box, 33 ft long. 
1 Straight Tomato Packing Table or Belt, 33 ft. long 100 ft. 
Gravity Roller Conveyor with curve , 
12 Individual seed sorting tables or belts. 
2 Sprague 2 inch Piston Pulp or Pumpkin Pumps. 
The W. C. Pressing Company, Norwalk, Obio. 


FOR SALE— 


Three Meade Vacuum No. 10 can testers. 
Twelve Zastrow crates 274’ diameter 20’’ deep 
single bale with covers. 
Hooper 17’’ x 27’’ two color printing press. 
All in good condition. 
Address Box A-1172 care of The Canning Trade. 


FOR SALE— 


1 ae Barngrover Continuous Agitating Cooker, 600 
0. 1 size. 
1 Haller 6 Tube Pulp Filler. 
larger — Model O. 
1 Howe 5 Ton Wagon Scale 
: Buffalo 5 Ton Wagon Scale. 
1 Moline 5 Ton Pitless Scale. 
1 Marsh 5’’ x 3’ x 6’’ Steam Pump. 
1 National 4” x 244”’ x 5’? Steam Pump. 
1 Kern Finisher. 
1 250 Gal. Copper Jacket Kettle 
1 144” Morris Vertical Circulating Pump. 
Acme Preserve Co-, Adrian, Mich. 


No. 10 cans, 13¢’’ opening or 


FOR SALE— 
1 Single Ayars Tomato Filler for No. 2 cans 
1 Sing'e Ayars Tomato Filler for No 3 cans 
1 Double Ayars Rotary Measure Tomato Filler for No. 3 cans. 
All in good condition. 
Address Box A-1177 care of The Canning Trade. 


FOR SALE— 
Writerpress 
4x 72 Retort 
Handycap Automatic Bottle Cappers 
Hand-operated Bottle Capy ers 
Kork-N-Seal Gallon Jug Capper 
Small Peach or Beet Grader 
McStay 4-Station Paper Box Sealer 
No. 2 Blakeslee Vegetable Peeler 
No. 2 Burt Labeler, without motor 
Sprague Piston Pulp or Pumpkin Pumps, 2’’ inlet 
Rope Sheave, 48’’ diameter with two grooves 
Large Pulley, 6.” diameter, 15’’ face. 
The W. C. Pressing Co., Norwalk, Ohio. 


FOR SALE—One No. 2 Huntley Pea Cleaner in good 
condition. 
Address Box A-1179§care off[The Canning Trade. 
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FOR SALE— 
Two 4 screen Sinclair-Scott ‘‘Colossus’’ Pea Graders 
One ‘‘Elgin’’? Plunger Type Filler 
One 1 disc Variable Speed 
One Karl Kiefer Cider & Vinegar Filter . 

One ‘‘Zastrow” Pineapple Slicer and Sizing Machine 

One ‘‘Delphi’’ Steam Circle Hoist 

One 40’? dia. x 60’’ deep Closed Retort 

One 18 ft. Straight Line Exhaust Box 

One ‘‘Monitor’’ Shaker String Bean Filler 

One 6 pocket M & § Filler 

One 6 pocket M & S Corn Cooker Filler 

One ‘‘Monitor’’ Bean Cutter 

One ‘‘Monitor’”’ 16 ft. Pea Blancher 

One No. 39 Ferrell Cleaner 

One Double ‘‘Morrall’’ Corn Husker 

One Pod Pea Huller, Sinclair-Scott 

Several Hundred feet, ball bearing roller conveyer 
All of above in A 1 condition. Write or wire for prices. 

Address Canning Machinery Exchange, 409 Marine Bank Bldg., 
Baltimore, Md. 


FOR SALE— 

1 150 H. P. Economic Boiler A MSE construction, 125 
pounds working pressure, two years old 70 ft. Stack. 
80 H. P. Fitzgibbons Boiler, 70 ft. Stack. 
Link Belt Peeling Tables, 100 peelers each. 
35 H. P. Horizontal Engine. 
Ayars Rotary Fillers for No. 2 Cans 
Ayars Fillers for No. 1 cans. 
Ayars Rotary Filler for No. 3 cans 
Monitor-Thomas Tomato Scalder. 
Process Kettles. 
Power Crane 
Steam Pumps. 
Ayars Exhaust Boxes. 
Pulleys, Shafting, Belting, Piping, Water Heater, Trucks and etc.. 
All equipment to pack 80,000 cases Tomatoes. 

Char. B, Silver, Havre de Grace, Md. 


For Sale—Seed 


FOR SALE—We have a small surplus of Large Late Crosby, 
Improved Hickok Sweet Corn all grown here by ourselves for seed 
purposes, from selected stock seed which was carefully tested for dis- 
ease and vitality by the rag doll testing system which eliminatcs 
disease and unferitle barren stalks. We have been growing and im- 
proving this corn for a number of years under the above system. 
This work has been done by our Mr. Skinner with the assistance of 
Dr. Soommare 20 the Department of Agriculture. We are offering 
this and will be pleased to receive your inquiry. 


W. R. Roach & Company, Grand Rapids, Michigan 


Owrarr wre 


FOR SALE—200 Bushels Alaska Seed Peas, Claark 1923 
growing. 
50 Bushels Henderson’s Bush Lima Beans, 
Ferry’s 1923 growing. 
Torsch-Summers Co., Baltimore, Md. 
FOR SALE—20 bushels 1923 Crop Stringless Refugee 
Green Pod Bean Seed grown by John H. Allan Seed Co. 
Greenabaum Bros., Inc. 
Seaford, Delaware. 
FOR SALE—25 bushels Clarks Howling Mob Sweet 
Corn Seed. 
Windholz Canneries, Inc., 124 W. Onondaga St., 
Syracuse, N. Y. 


FOR SALE—34 bushels Stowell Evergreen Sweet Corn 
Seed at 10¢ per lb. F.O.B. Factory. Sample sent on re- 
quest. 


Aspers Fruit Products Co., Aspers, Pa. 
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Machinery— Wanted 


WAN TED—1Monitor or Sprague Tomato Sca 
1 Jeffry or Link-Belt Peeling Tab 
1 No. 10 Continuous Cooker 
5 40x 72 Closed Retorts 
1 Urschel Gooseberry Snipper 


Address Box A—1156 care of The Canning Trade. 


WANTED—Haller 18 tube rotary filler, must be in 
good condition and cheap. 
Address Box A-1174 care of The Canning Trade. 


WANTED—A Bliss No. 22N Bodymaker, with auto- 
matic body feed, notching attachment, and side seam sold- 
ering attachment. Must be in good condition. Write full 
details stating size equipment available and price. 

Address Box A-1176 care of The Canning Trade. 


WANTED FOR CASH IN FIRST CLASS CONDITION— 
One used Monitor Pea Cleaner 
One used Monitor Pea Blancher 
One used No. 6 Monitor Pea Grader 
One used No. 10 Continuous Cooker 
One used No 1. 2 aud 3 Continuous Cooker 


The above equipment is wanted at once forcash; prompt corres- 
pondence solicited. 


Address: J. 8. Gourley, 602 Cumberland St., Baltimore, Md. 
WANTED—1 Automatic Double Seamer, for No. 10 
Sanitary Cans, Ams type preferred, either No. 98 or 128. 
Address Box A-1180 care of The Canning Trade. 
WANTED—Used Merrill-Soule Cooker Filler and Cuy- 
kendall Mixer. 
Address Box A-1181 of The Canning Trade. 


For Sale—Factories 


FOR SALE—Canning Factory in heart of Jersey fruit 
belt, fully equipped for the packing of cold process fruits 
canned fruits and tomato soup. Good local labor.  Es- 
tablished business, sales force and experienced packer in- 
cluded with factory if desired. Will sell the above outright 
or consolidate with reliable party. Attractive price for 
quick sale. Replies confidential. 

Address Box A-1175 care of The Canning Trade. 


FOR SALE—If you are interested in. buying a Canning 
Plant in the heart of the Tri-State territory to can fruits and 
vegetables in large volume, with all modern equipment, 
fine transportation facilities, large acreage obtainable, and 
reasonable terms, address: 

Box A-1140 in care of The Canning Trade. 


FOR SALE—If you are looking for a plant that is equipped and 
located well, it will pay youto see our plant It is equipped for 
Oysters, Tomatoes and Stringless Beans. The location is on the 
Eastern Shore on a water-front permitting communications with 
Baltimore by schooner The quality of the crops raised on farms ad- 
joining the plant is superb. Large acreages are available. Attrac- 
tive pricefor quick sale, 


Address Box A-1184 care of The Canning Trade. 


EMPLOYMENT EXCHANGE 


HELP WANTED. 


WANTED—Superintendent processor, capable of handling Fruits 
and Vegetables, Preserves, etc., in far Western Canada. Reply with 
references in first letter to, 

The Kootenay-Columbia Preserving Works, 
Grand Forks, B. C., Canada. 
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WANTED—Corn packer for Indiana factory. Experiencedj in 
packing only high class Fancy Corn. Splendid opportuoity for right 
kind of man. Reply stating experience, salary, age. 

Address Box B-1171 care of The Canning Trade. 


WANTED—Here is your chance to secure the services ofa 
Superintendent Processor for your season’ s pack with 30 years 
practical experience on strictly quality packed goods. Such as 
Golden Bantam, Crosby or any other kind of Corn, String Beans, 
Lima Beans. Tomatoes, Peaches, Pears, lums, Kidney Beans. In 
fact any and all lines of Fruit and Vegetables. I am now employed 
until July 1st, 1924. This is my third season for packing Peas for 
the firm I am now with but as Pea season closes about June 24th 
here, will be open for position July. If interested write me as I am 
going to close with first fair proposition. 

Address Box B-1178 care of The Canning Trade. 


WANTED-—I control a plant in Florida, near seaboard, fully 
equipped for making Citrus Marmalades, Jams, Peel, etc. Have had 
many years practical experience in England and Scotland, where I 
acquired my kno vledge and formulas. Millions of boxes of Fruit go 
to waste every season. Labor conditions ideal, low freight rates. but 
I lack capital .Raire opportunity to join a highly profitable business, 
operating from November to August on liberal terms. $10,000 to 
. $20, 000 required or would pack on percentage basis fcr Jobl er 
Highest references 

Address Box B-1183 care of The Canning Trade. 
WANTED—First Class Superintendent to take charge Pea canning 
factory in Wisconsin. Must possess necessary experienc and quali- 
fications as first class Packer of Wisconsin Fancy Peas. Steady posi- 
tion and good opportunity for right man. Reply stating experience, 


age, salary. 


Address Box B-1170 care of The Canning Trade. 


Would like to get in touch with firm wanting National distri- 
bution. Am acquainted with buyers and brokers from coast to 
coast. 

Address Box B-1182 care of The Canning Trade 


WANTED—A good experienced man who understands fully the 
packing of Kraut and other vegetables. Also give reference, ex- 
perience and salary expected. 

Apply at once Sea Food Company, Biloxi, Miss. 


WANTED—By one of the largest can manufacturers, 
man thoroughly capable of repairing and adjusting Max 
Ams can closing machines. Permanent position. Apply 
with reference. 

Address Box B-1173 care of The Canning Trade. 


Situations Wanted 


I am open for a position as Processor. Am thoroughly familiar 
with packing Fruits. Tomatoes and manufacturing Catsup, Jams, 
Preserves, Jellies, etc. 25 years experience. Best references. 

Address Box B-1168 care of The Canning Trade. 


WANTED—Now open for position as Superintendent of canning 
plant; 14 years experience with Peas, String Beans and Tomatoes. 
Thirty-five years old and married. Can furnish complete references. 

Address Box B-1161 care of The Canning Trade. 


WANTED—Position on Garden Farm. Life Experience. 
Market and canning crops, irrigation and under glass. Where good 
management and Scientific methods are used, no proposition too 
large to handle. For further particulars, 

Address Box B-1163 care of The Canning Trade. 


A SALESMANAGER with experience and ability to develop a 
larger market at better prices for a line of carefully packed goods, is 
open for position. Would like to communicate with a progressive 
house, anxious to sell its goods in a modern way. 

Address Box B-1165 care of The Canning Trade. 


April 14, 1924. 


—CAN PRICES 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


AVE you acopy? A letter addressed to 
Room 1358, 120 Broadway, New York 
City, will bring one to you promptly. 


American Can Company 


Continental Can Company, Ine. 


will quote prices on Cans upon 


application. 


Status 
Of ¢ 
: dustry 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


****Many canners get 


higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) Iloward E. Jones & Co. 
Cann 


ed Vegetables 
ASPARAGUS*— (California) 
ii 
White Mammoth, Ni 
Green Mammoth, No. 2%.......... Out 3.85 
Wie Medium, No. 2 
Tips, White, Square, No. Out 
Tipe, White, Round, 2 
reen, Square, . 
Tive, Green, Round, No. a 
BAKED BEANSt 
Plain, No. 0 é 
BEANSt 
dard Green, No. 2..... ---- 
Standard Cut White, 
Stringless, Standard, 
te Wax, Standard, 44.00 
Limas, Extra, No. 
1.25 1.30 
Te 
1.20 1.10 
Std. Evergreen, No, 2, f.o.b. Balto. 1. s 
Std. Shoepeg, .0.b. Co.....+ 120 1'20 
Std Shoepeg, No. 2, am, Balto... 1:40 1:25 
Ex. Std, Shoepeg, No. 2, f.0.b. Co. 150 1.40 
Fancy Shoepeg, f. o. b. factory. 100 1.00 
Std. Crushed, No. 4 Baltimore.... 95 «1.00 
Std. Crushed, No. 2, Co. “1.00 1.10 
Extra, No. 2, f.o.b. County........ 1.25 
Extra Stan Western, No. 2.... .--- 110 
Standard Western, No. 2........-. 
HOMINY+ 
Standard, Split, No, 10....... 
MIXED VEGETABLES FOR 
12 Kinds, No, 420 3.40 
OKRA AND 
Stan: ut - 
PEAS!— 
.0.b factory...... 
fi . . 
No. 2 Sieve 2s, f.0. 
28 t. .b. factory...... 
No 4 Sieve, factory...... Out 1.25 
o.b. Baltimore. . 1.45 eek 
No. 5 Sieve, £. o. b. Balto.. Out Out 
zt Standards, 1’s, No. 4 Sieve.... Out Out 
Sifted, No. 83 Sieve........ -90 Out 
E ; Ex. Sifted, 1’s, No. 2 Sieve.... 1.20 Out 
1.20 
Standard, No. 3, factory....... 1.15 le 
Standard, No. 10 3.75 4.40 
Squash, No. 
Squash, No, 1 


Standard, No. 
Standard, No. 2 


Standard, Ni 


SPIN 


Standard, No. 
Standard, No. 2 
Standard, No. 


09°T 


B. 


1.15 
1.50 
g9°T 


({) Thos. J. Meehan & Co. 


CANNED VEGETABLE PRI tinued 
Standard, No 4:75 
California, No. 2%, f.o. 16 
1F. . Factory basis. 
SUCCOTASHt{ 
Balto. N.Y. 
Green Beans, Green Limas...... 1.60 1.60 
Maine, No. Out Out 
SWEET POTATOESt 
F. 0. B. County 
Standard, No. & f. o. b. county... 1.10 1.10 
Standard, No 8, f.o.b. Baltimore... o- 1.40 
Standard, No. £.0.b, County..... 1.70 1.30 
Standard, No.¥10, f.o.b. Gounty.... 5.50 4.25 
TOMATOESt{ 
Fancy, No. 10, f.0.b. Baltimore.... Out Out 
Jersey, No. 10, f.0 
Standard, No. 10, f.o.b, Baltimore.. 4.75 5.15 
Standard, No. 10, f.0.b. County.... 4.65 5.00 
$0. 6% 
Jersey, No, 8, f.0.b Out 
Ex, Standard No. 3, f.o.b. Balto... Out .... 
Standard, No, 3, f.o.b. Baltimore.. 1.40 1.50 
Standard, No. 8, f.o.b. County.... 1.37% 1.50 
Seconds, No. 8, f.o.b, Baltimore... 
Standard 2s, f.o.b. 1.6 
Standard. No. 2, f.0.b, 5 1.00 
Seconds, No. 2, f.0.b. Bal 
Standard 9s, f.o.b. Baltimore...... Out Out 
Standard 1s, f.o.b. Baltimore..... .62% .70 
Standard 1s, f.o.b. County......... 62% .70 


TOMATO PULPt 


Ne 
Standard, No. 


Canned Fruits 
APPLES* 
New York, No. Repeats 4.50 
Maryland, No. f.o.b. Baltimore... 1.25 


Pennsylvania, Ne. 10, f.o.b. Balto..3.25 Ou 


Maryland, No. 10, f.0.b, Balto..... 3.25 Out 
APRICOTSS§ 
California Choice, No, 2%........ 2.75 2.25 
BLACKBERRIES$ 
Standard, NO, 7.95 
Standard, No. 2, eas 00 1.75 
Standard, No. 2, in Syrup........ 
BI UEBERRIES 
CHERRIES$ 
Seconds, White, No. OUt 
Standard, White, Syrup, No. 


Extra Preserved, No 2 
Red Pitted, No. 2. 
Sour Pitted Red 10s, 


Standard, No. 1.65 1.75 

Standard, No. 10.........cee 8.50 8.75 
PEACHES* 

California No. 3% Y.C.. 2.40 2.25 

‘California » No. 8% ¥.C. 2.00 1.90 
PEACHESt 

Extra Sliced Yellow, No 1.... 1.40 1.50 

Standard White, * hae Out Out 

Standard Yellow, No. 2 ecee Out 

Seconds, White, No. 2.. Out 1.10 


Standard White, No. 8...... 2.00 2.25 
N 


(+) Jos. Zoller & Co., Inc. (§) A. E. Kidwell & Co. 
New York prices corrected by our special ‘Correspondent. 
CANNED FRUITS—Contin: 


ued 


Balto. N.Y. 


Standards, in Wi C000 co 
Extra S at No, 2, in Syrup.. 1.00 1.15 
No. 8, in Water.......... 
Standards, No. 8, in Syrup........ 1.50 1.60 
Extra S No. 8, in Syrup.. 1.60 1.70 
Bahama Sliced, Extra, No. 2....... Out Out 
Bahama Grated, Extra, No, 3...... .... Out 
Bahama Sliced, = 8Std., No. 2.... Out Out 
Bahama Grated, B.... Out 
Hawaii Sliced, a No. 2%...... 3.10 3.40 
Hawaii Sliced. 2%.. 2.90 3.10 
Hawaii Sliced, Extra, No. cosccee 280 2.85 
Hawaii Sliced, Standard, No. 2.... 2.70 2.70 
Hawaii Grated, No. 2....... Out Out 
Hawaii Grated Out Out 
Shredded, Syrup, No. 10........... ei 
Crushed Extra, No. 12,60 18.50 


Pie, Water, Nei 
Porto Rico, No 
PLUMS 
Water, No. 2.... 
Syrup, No. 


RASPBERRIES3 
Black, Water, No, 
Red, Water, Ne 


No 


TRAWBERRIES§ 
Extra Standard, 
Preserved, 


Standard, Water, No. 10. 6.60 10.60 


Canned Fish 


HERRING ROE* 
Standard, No. 2......... 


Out 2.60 
OBSTER* 
Flats, Ib., case 4 doz........... 35.00 
Flats Ib, case 4 doz........... dees 
OYSTERS* 
Standards. 1.60 1.60 
Standards, 10 oz........ 2.95 
Standards 


£90 


SALMON* 

Red Alaska, Tall, No 1......... - 245 2.35 

Cohoe, Flat, No. %........ ..... 1.05 
Columbia, Tall, No. 
Columbia, Flat. No. 
Columbia, Flat, No. 

SHRIMP* 

Wet or Dry, No 1%6....cccccccece 3.00 
SARDINES—Domestic, per Case 
F. O. B. Eastport, Me., 1923 pack. 
Mustard, Keyless .............. «ess. 5.00 


% Mustard, Keyless .............. 


California, 13.00 
California, Is ..... 24.50 
California, 1s, coos 16.00 
California, %s, 
California, 1s. Striped ..........- 16.00 


| PEARSt 
| 2 
| 
| 
9.00 
ra, erved, No. 2 2.30 a6 Pic 
Standard, No. Lis, 
Extra, Preserved, No. 1............ 1.30 1.40 
Standards, White, No, 8........... 1.75 2.00 Oil, _ 
SAUERKRAUT} Oval, NO. 4.50 
80 .85 TUNA FISH—White, per Case 
1.05 1.10 i 
3.50 3.75 | Seconds, Yellow, No. 1-70 91.70 
Pies, Unpeeled, No. 1.10 1.15 
Out Pies, Pesled, No. Out 
Pies. Peeled. No. 6.26 $490 
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Do You Know 


— that PROTEXU CANNERS 
APRONS will save you money because 
they are low in price, unusually dur- 
able, and afford greater protection 
for your employes ? 


Scientifically constructed of fine, strong 
fabric, amply coated with tough, elastic, 
wear-proof rubber, Protexu Aprons 
are especially designed for all canning oper- 
ations, Hundreds of canners use them ex- 
clusively, finding them most economical. 


Moreover, Protexu aprons are soft, 
flexible, lightweight and _ extremely 
COLORS: Black or White Comfortable to wear. Made in any 
30” x 38 — $12.00 dozen __ standard or special size, with or without 
38” x 44” — $15.00 dozen bib. 

Send trial order TODAY — and learn how much apron service you 
can buy for your money. Maximum protection at minimum ex- 
pense guaranteed. In ordering, please mention style and size desired. 
Samples of fabric, showing quality, on request. 


BEAR BRAND APRONS, another popular style (grey), large 


VETERANS 


SERVICE 


You generally recognize 
dependable service when 
you get it, and no amount 
of eloquence will convince 
you when you don’t. 


Superiority - In _perfor- 
mance, in design, in dur- 
ability, in quality of pro- 


in size, and weighing only 16 ounces, costs $15.50 dozen. 


William M. Gross. 


Makers of all styles aprons for all industrial purposes 


duct preduced. This is 
the story told over and 
over again by those best 
qualified to speak of the 
A-B Cooking Unit - its 
owners. 


Carver Building 28 Sharon, Penna. 


Write for particulars. 


Do Your Labels Come Off 
BEFORE They Deliver 
ARABOL Your Advertising Message? 


ANDERSON-BARNGROVERMFG. CO. 


The value of your labels depends entirely upon the San Jose, Calif. 
gum you use for sticking them to yourcontainers. If —BRANCH OFFICES— 
the gum does not actually carry your labels to consumers BALTIMORE, CHICAGO 
---you might as well save the expense of labeling. 


S. O. Randall’s Son S. G. Gorsline 
409 Marine Bank Bldg. 844 Rush St. 
We specialize in gums and glues that will not cryst- SAN FRANCISCO 
alize under any condition, and will positively hold your A. C. Caldwell 


labels to tin, glass or other surfaces until your advertis- 20-22 Fremont St. 


ing message is seen by the consumer. 


Bring your adhesive problems to us. Whether you 
label, wrap or seal your containers --- by hand or ma- 
chine---there is a guarnateed ARABOL adhesive for 
every purpose. 


THE ARABOL MANUFACTURING CO., 
New York: 110 East 42 Street. 

Chicago: 111 W. Wash. St. Toronto: 13 King St., W. 
Represented on the Pacific Coast by 


ANDERSON-BARNGROVER MFG. CO. 
San Francisco San Jose Los Angeles Portland, Oreg. 


¥ 
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WEEKLY REVIEW 


Canned Foods Business Fine—Retailers Buying Steadily—Spots 
Will Soon Be All Gone—Tomatoes Lower—Pea Planting 
Delayed—Season Growing Late—Tomato Grow- 
ers Threaten High Prices—Futures Are 
Selling Slowly. 


USINESS IS FINE—That is just an absolutely truthful 
B statement of the canned foods market as we write. Of 
course, it does not satisfy everybody—nothing ever does. 

But this industry has never seen better conditions than exist 
right now. And to an old market “dopster” the remarkable 
thing about it is that there is no glaring exception in any item. 
Usually there is some one article or item which is dragging and 
keeping some set of canners in the doldrums. But what article 
of canned foods could be classed in that way now? The re- 
tailers are buying constantly, turning their stocks frequently, 
almost continuously, and are buying actually in a very much 
better way than in big lots, and thus clogging their movements. 
Naturally the wholesalers or jobbers must keep buying con- 
stantly, also, and although in smaller lots than some would like 
to see—they are buying, and taking the spot stocks down to the 
vanishing point. And they are not haggling over prices, to any 
extent. Everyone now recognizes that the spot canned foods 
market will be marking time in a short while, as there will be 
no goods to trade with, the stocks will all be cleaned up. Already 
those old discarded stocks, which the owners never expected to 
find a market for, but could not get up heart enough to run out 
on the dump, are being brushed up and offered at a price, as is, 
and are finding takers, sorry to say. They are going to a class 
of poor trade which may welcome them, and they are doubtlessly 
worth what is being asked for them. It is uneconomic to waste 
food of any kind, if it be food, even though of a poor grade, and 
that is where these tailing-over stocks are going. The ware- 
houses are being cleaned out from cellar to attic in the greatest 
house-cleaning this industry has ever seen, and the heaviest con- 
suming months for canned foods are yet ahead of us. Is there 
any other way to brand a market situation like this than “fine”? 
_The Central West is cleaned up on tomatoes and peas, is 
rapidly cleaning up on corn, and has been cleaned up on string- 
less beans and some other items for months. Corn is moving 
at a dollar, and it is becoming hard to find the kind of corn 
wanted at any price. When they want tomatoes they are forced 
to come to Maryland and to Virginia, and these two single own- 
ers of tomato stocks, always famed for their hospitality, so far 
from taking advantage of their opportunity by advancing spot 
prices, are reducing their prices to help out their fellow States 
in need. Spot tomatoes are quoted lower in this market this 
week than last! Why? Well, there is no reason for it, and we 


can, therefore, only. attribute it to the good nature of these 
Eastern tomato canners. ‘ 


ROWING CONDITIONS—Last week we reviewed the rather 
favorable growing conditions which confront canners’ crops 
up to this time; but it would seem that these are not with- 

out their drawback. - “Winter lingering in the lap of spring” is 
once more threatening the Southern pea crop by making it dif- 
ficult for the pea growers to get their crops planted. The chil! 
which continues in the air, giving us a feeling of winter rather 
than of spring, would not matter so much, but the almost con- 
tinuous visitation of rains, intermingled with snow flurries, keeps 
the ground in anything but favorable condition for seeding of 
peas. During the past week we have had the heaviest rains 
which we can recall ever seeing before, raising tiny streams to 
roaring rivers and flooding lands and fields. The end of the week 
witnesses better weather, but it will take a “spell” of this better 
weather to permit planting on those fields. And it is now get- 
ting late for peas. Just how much of the crop has been delayed, 
hereabouts and in other heavy pea-planting regions, we are 
unable to say; but delays of this kind are the things that hold 
down the ultimate pea acreage. If we have good weather over 
the great pea-canning regions—and where are they not going 
to can peas this season—the next few weeks will see an im- 
mense acreage put out. It will pay every market student to 
watch carefully the weather conditions these days, because the 
size of the pea crop and pack is in the making as we write. 

And the pea canners are not the only ones. The tomato beds 
are being made and planted, and the tomato men have learned 
that the size of the tomato crop depends very largely upon the 
success of the tomato plant beds. Weather remarks are not 
mere breezy nothings with this industry, but the most important 
things that can be considered—until the crops are in the cans. 


UTURES—Nearly every section reports future canned foods 
F are selling but slowly. At the same time these reports are 

almost invariably accompanied by the explanation that the 
buyers have covered their requirements to a very large extent; 
and that most canners have as many orders on their books as 
they care to place there until they can see more clearly just what 
they may expect from crops and acreage. This again makes 
a most healthy condition—far more healthy than is usual in this 
industry for this time of the year. And, again, all futures are 
so included, there being no neglected line. 


Peas, as is well known, are sold up almost if not to the 
limit of the canners’ prospects, and certainly until they can see 
more about crop prospects. After the planting has been done 
they may open up for more, but not until then. So the fellow 
who wants future peas has to take what he can get and pay what 
is asked. 

Corn is also selling well as futures. Maine reports being 
as well sold up now as it dare sell, and some of the Western 
States report the same thing. Maryland continues to sell future 
corn, and, like tomatoes, has not advanced its prices as much 
as it might, although it is more on a parity with the Western 
prices than are tomatoes. 
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In ‘tomatoes the canners are feeling uneasy, owing to the 
action of the tomato growers. County agents in this section are 
generally holding the growers in hand, and some fear that they 
are asking too high prices for acreage. The general run was 
supposed to be $15 per ton, but prices as high as $25 are heard, 
and if the growers try to put this over, there will be but small 
contracting by the canners, and large growing of the free-lance 
variety—uncontracted—which in all probability will come upon 
the market at ripening time and break prices to pieces. It is 
to be hoped that the Government, which has engineered this 
combination of growers in a way that it would not permit the 
canners to co-operate for a moment, will see that the growers 
keep within the bounds of reason. The Tri-State canners cannot 
afford to pay more for their tomatoes than other sections of the 
country, and under the improved yields which better plants 
showed them were possible last season, $15 per tons is a good 
price. Yet in spite of these advancing prices by the growers, 
the canners are reducing their future prices on canned tomatoes. 
It is to be hoped that the tomato canners will rapidly get the 
desired quota of futures on their books at below cost of pro- 
duction, as they seem to think they must do or that they cannot 
operate. They want them and they are getting them at prices 
which cannot make them a profit. Other sections are wisely 
letting them alone in this suicide act. 

Stringless beans, to which we referred last week as prom- 
ising to be very large this season, are sold out clean as spots, 
and a good many canners have had to close their books on 
futures. Some canners believe that the string bean pack cannot 
be overdone, that the people will eat more string beans than 
they will peas. Maybe so, but they will have to be well and 
carefully packed. 


Fruits have made a very decided improvement and are in 


better demand for both spots and futures. 


NEW YORK MARKET 


Market Shows Increasing Strength—Prices Stiffening — “Sold 
Out” Signs Appearing in Place of Spot Stocks — Prices 
on Tomato Futures Low—Glass Goods Becoming 
More Popular — Grapefruit Slumps — 
Sweet Potatoes Cleaned Up. 


New York, April 10, 1924. 
By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


canned foods market, and there was a satisfactory volume 

noted here throughout the week. The canned foods market 
has been in good shape for so long that the trade is beginning 
to accept it as a matter of course, and trading that a few years 
ago would have evoked enthusiastic comment is now accepted 
as a matter of course. In consequence, the trade reports the 
market “still quiet,” when, as a matter of fact, it is in the health- 
iest shape that it has been for quite a few years back. 

Prices Stiffening—There is a gradual strengthening of spot 
values as holdings become depleted, and the pick-up departments 
of the various jobbing houses here are active in seeking small 
lots to fill orders on hand. The “sold out” code marking is be- 
ginning to find its place in jobbers’ buyers’ stock books, and the 
trade is anxiously awaiting the starting of shipments of new 
pack on some of-the more wanted items. 

New Ruling on Peas—Following a public hearing at Madi- 
son, Wis., at which representatives of the wholesale grocery 
trade protested against the Wisconsin Department of Markets 
ruling on the wording of labels of peas bought and sold in Wis- 
consin, it was decided that exemption from the order shall be 
granted on Wisconsin peas in interstate shipment under buyers’ 
labels. The ruling of the Wisconsin Department of Markets 
provides that all canned peas shall be labeled to indicate both 
variety and size. 

Future Tomatoes—Offering of future tomatoes on 100 per 
cent contracts are noted this week at 55 cents for standard 1s, 
85 cents for 2s, $1.25 for 3s, and $3.90 to $4.00 for 10s. Dis- 
tributors have not been operating very extensively during the 
week, but they are giving the tomato market more attention, as 
reports from the Mid-West indicate increasing strength in toma- 
toes on future contracts in that territory. Wholesale grocers 
are now working their retail trade for future tomato business, 
and there are indications that they soon will be in the market 
for additional futures to cover their sales to the retail trade. 


B ‘canned Good—Continued strength features the loca! 
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Retail grocérs appear to be rather bullish on canned foods this 
spring, and are buying spots with liberality as reports of the 
growing shortage continue to reach them. 

Glass Goods—Corn, peas, tomatoes, beets, etc., packed in 
glass are becoming more and more popular in this market. 
Among the leading packers of these products now are the New 
York Canners, Inc., and W. R. Roach & Co. Since the packers 
have been featuring the sale of these goods through the chain 
stores, there has been a sharp gain in consumption. Formerly 
the fancy grocery store and delicatessen trade handled these 
goods, and, with the usual liberality of their sort, they were 
satisfied with only 100 or 200 per cent profit. Now that the 
chain stores have taken hold of the glass goods and started mer- 
chandising them right, they have come into greater popularity. 

Market Oversupplied on Grapefruit — Canned grapefruit, 
formerly a 35 or 40 cent seller, has dropped to 21 to 25 cents 
per can in the chain stores, and the explanation is found in the 
reported overstocking of the market here, together with com- 
petition of the fresh fruit. A few pioneer canners started grape- 
fruit canning a few years ago, and after several disappoint- 
ments succeeded in turning out a quality article which met with 
the approval of the trade and public. As is usual in such cases, 
there was an immediate rush to get in on the part of other 
packers, and the present overstocked condition of the market 
is the result. Despite the present position of canned grapefruit, 
however, many of the sages of the market are of the opinion 
that the situation will straighten out and that grapefruit will 
eventually take its place as one of the leaders of the canned 
fruit line. 

Spot Tomatoes—There has been a quiet movement in spot 
tomatoes during the week, with increasing strength noted “down 
below.” Canners are strong at 62% cents cannery for standard 
1s and 95 cents to $1.00 for 2s, the outside price representing 
buyers’ labels. Standard 8s range $1.387% to $1.40, with 10s 
$4.50 to $4.75. Stocks of 2s, it is reported, are reaching the 
vanishing point in first hands. 

Sweet Potatoes Cleared Up—According to one report from 
Maryland this week there are only 4,000 cases of sweet potatoes 
available at any price, and for shipment the market is quoted 
at $1.60 to $1.75 for standard 8s and $5.50 for 10s, f. o. b. can- 
nery. Under these conditions, futures should be attractive to 
the buyers, the market being quoted at $1.20 for fancy 2%s, 
$1.25 for 3s, and $4.00 for 10s, with standards offered at $1.20 
for 3s, and $3.75 for 10s. 

Peaches Strong—There is a strong market for California 
peaches on the spot, and the Coast position is also strengthen- 
ing. Stocks of peaches, both here and on the Coast, are said to 
be very light on wanted grades, and interest in futures is con- 
sequently growing keener as “the end of the pile grows near,” 
to borrow an expression dear to the hearts of the Baltimore trade. 

Trade Items—According to a letter from San Francisco this 
week, the O’Malley-Collins Co., prominent San Francisco brok- 
erage house, is retiring from business on May 1 next. 

The Victor (N. Y.) Food Corporation has appointed the A. 
C. Clark Co. New York sales representatives. 

The Best-Clymer Co., of St. Louis, packers of jams, mince 
meat, molasses, etc., have opened an office here under the man- 
agement of Joseph B. Schlechter. 

Ed Rinaud, formerly of the canned foods sales force of 
Butler & Sergeant, Inc., is now with the United States Stores 
Corporation, and is located at Columbus, Ohio. 

Walter Munro, of the sales department of P. E. Harris & Co., 
well-known Alaska salmon canners and distributors, is visiting 
the trade here. ; 

_C. W. Glick, former manager of the New York office of 
Mailliard & Schmiedell, has opened a sales office for the Bisceg- 
lia Canning Co., in London. 

C. A. Van Landingham, well-known tuna and sardine cann- 
ner, of Los Angeles, is visiting the New York market this week. 

W. F. Assau & Co., of Baltimore, have announced to the 
local trade through Prince, Keeler & Co., that they are sold up 
on future stringless beans. 

Ralph Polk, of the Polk Canning Co., Florida grapefruit 


ones was here during the week, visiting W. D. Breaker & Co., 
ne. 


Music—Here’s your vaccination song. 
Writer—Whadaya mean, vaccination ? 
Music—It didn’t take—Reel. 


Passenger A—How are you? 
Passenger B—First rate; how are you? 
Passenger A—Steerage.—Punch Bowl. 
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CHICAGO MARKET 


Jobbers Pleased at Modification of Wisconsin Label Law—Market 
Active, Demand Crisp—Surplus of Canned Fruits on the 
Coast Not a Fact—Salmon in Active Demand— 

Fancy Tomatoes Cleaned Out—Futures 
Are Selling Slowly—Convention, 

Chicago, April 10, 1924. 
By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


LEASED—The Wholesale Grocers of Chicago, and elsewhere 
for that matter, are greatly gratified at the modification of 
general order No. 11 by the Wisconsin Department of Mar- 

kets. This modification permits the labeling of peas in Wis- 
consin with private labels, even though the private labels do not 
comply with the requirements of the law as to the printing of 
grade, etc., on the label. 

There is no doubt that the wholesale grocers will eventually 
see the wisdom of complying with this provision even though they 
are exempted from doing so, because the lack of information on 
labels, of canned peas which now exists is so confusing to con- 
sumers that there is a demand from consumers that the descrip- 
tion on labels be so simplified and made so intelligible that the 
housewife can buy a can of peas by looking at the label and 
thereby knowing what she is going te get inside the can. 

The Market—The market for canned foods shows spirited 
activity and there is a brisk demand prevailing for all kinds and 
varieties of spot canned foods which can be delivered promptly. 
The trouble, however, is that the demand is difficult to supply 
on account of the scarcity or shortage of neariy all spot canned 
foods. 

There was an impression that quite a surplus of canned 
fruits was being carried in California, Oregon and Washington, 
but investigation has shown that this is not the case, and Cali- 
fornia has sold out on all high grade canned fruits and is selling 
out the low gade goods rapidly. There is a little larger propor- 
tion of surplus in Oregon and Washington than there is in Cali- 
fornia, but the excellence of quality of goods that were packed 
there this last season will shortly attract sufficient trade to close 
out = output of 1923 before the new or 1924 pack comes on the 
market. 

Salmon—There is a brisk demand for canned salmon in Chi- 
cago and the central west, and brokers are busy making tp car- 
load lots for shipment from the Pacific coast and in showing 
samples and negotiating with carload buyers. The demand is 
chiefly on pink salmon of a cheap seller, but quite a quantity 
of Red Alaska is being sold both in ones tall and halves flat. 

Tomatoes—In canned tomatoes the wholesalers are rather 
poorly supplied and are trying to buy extra standards for pri- 
vate labels from Maryland and Delaware, but are finding that all 
the goods offered in those two states for prompt shipment are 
being sold as standard quality and there are no extra standards 
- had. Neither are there any fancy canned tomatoes to be 

ad. 

Now and then reserve lots of extra standard or fancy canned 
tomatoes in small quantities are offered from Ohio canneries or 
New York canneries, but they are soon absorbed by the market 
and the offerings are very few and small. 

Corn—In canned corn the Far West and Southwest beyond 
the Missouri River is buying freely and has been paying as high 
as $1.00 per dozen for full standard canned corn, f. 0. b. can- 
neries in Illinois, Iowa and Wisconsin. Prices below that are 
usually attached to a quality of standard corn that could not be 
classified as full standard. Some canned corn that coula prop- 
erly be classified as extra standard is being sold by canners at 
$1.00 per dozen in order to close out their holdings for the season. 

Peas—In canned peas the selections offered to buyers just 
at present from Wisconsin for spot goods are so limited that 
they are hardly worthy of being quoted. There are a few lots 
still in the hands of canners unsold consisting of less than car- 
load lots and of qualities that are not very desirable, but now 
ol gaa an offering of desirable quality is found in canners’ 

ands. 

Michigan seems to be entirely sold out on canned peas and 
New York State is holding the suplus that she has at such high 
prices that wholesalers do not feel justified in buying them. 

Futures—Future canned foods are selling slowly. The whole- 
salers seem to have contracted for sufficient supplies in canned 
vegetables in the staple lines to cover their future sales made to 
retailers, and are buying only as their own future sales to re- 
tailers increase, so as to keep covered. The buying of futures 
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this season so far, especially in staple canned vegetables, has 
been considerable larger than in 1923 at this date and canners 
are very well satisfied with the situation. This is especially the 
case with pea canners of Wisconsin, many of whom have with- 
drawn from offering futures of 1924 pack, having sold all that 
they safely can contract. 

Convention—The Western Canners’ Association Convention 
to be held in Chicago, April 22, 23, 24, Hotel Sherman, seems 
likely to be largely attended, and of prime importance to can- 
ners and distributors. The program will be most interesting. 
The list of speakers show that many important subjects will 
be discussed by men of ability. Therefore, a large attendance 
is anticipated. 

Special one and one-half fare railroad rates have been 
secured from all parts of the country. 

Altogether the canned foods season for 1923-24, which is 
now drawing to a close, seems to have been thoroughly satisfac- 
tory to canners and to distributors. The prices at which the 
various articles in canned foods opened have been pretty gen- 
erally adhered to. There have been but few advances over the 
opening prices and scarcely any declines. Therefore, it may 
be said that we have had a steady market and that anyone who 
failed to make a fair profit on sales, whether canner or dis- 
tributor, has not availed himself of the possibilities of the 
season. 


ST. LOUIS MARKET 


Continues Quiet—Scarcity Making All Spots Firmer—A Unique 
Reason for Lower Prices—Peas Selling Only from Second 
Hands — But Little Being Done in Tomatoes— 

Better Corn Firmer—Spinach Held With 
Confidence — More Interest Is 
Shown in Fruits. 

St. Louis, Mo., April 10, 1924. 


By “Missourian,” 
Special Correspondent “The Canning Trade.” 


UIET—Business in canned foods has been rather quiet the 
past week. With the limitation of supplies both at pack- 
« ing centers as well as in the hands of distributors, a firmer 
tone in prices prevails. This is reflected in advancing prices 
throughout all lines. Vegetables in wanted varieties are par- 
ticularly scarce. In consequence of the enlarged retail demand 
there has been more interest shown in futures. It is reported 
but cannot be confirmed, that several big contracts in peas and 
corn have been placed. Spot stocks are being called on to take 
care of distributing needs. Jobbers are not over-burdened with 
staples so they require pickups and larger sized parcels to take 
care of their trade. They prefer to buy as they require the 
trade and not in speculative blocks. The policy of conservative 
buying has been so successful during the past year, that there 
is a general inclination to operate along the same lines in the 
immediate future. 

Distributors are trying very hard to discourage advances in 
prices. Distibutors say that because of reports of curtailed 
production on account of frost damage or limited yields because 
of drouth, instead of advancing prices should lower them, because 
with fewer cans needed than anticipated, the can companies 
should be able to shade their prices. High prices are opposed 
by local jobbers on general principles and particularly so in 
a presidential election: year, and the existing upset industrial 
and financial conditions. 

Peas—As primary points are nearly out of 1923 lines of 
peas, buyers have to go to second hands and other markets to 
take care of their requirements, with the closing out of stocks, 
there is a higher market. Fancy No. 3 Alaskas from second 
hands, are reported at $1.85 f. o. b. Wisconsin points. Although 
in the hands of the canner, they are the property of dealers 
who have not called for their deliveries and the sales are made 
for shipment, but for the account of the present owner. Extra 
standards are being taken when it is impossible to get fancy. 
Cheap peas are nearly out. Future packs are firm, but there is 
not much business being done, because many dealers have cov- 
ered and the majority of canners have sold out their anticipated 
packs. Southern packers have sold up their new packs so ex- 
tensively that they are not looking for business. The same is 
true of Wisconsin. 

Tomatoes—There is very little being done in tomatoes, as 
needed spot stocks are taken but little beyond the immediate 
requirements. Southern lines are coming into the Middle West 
markets to take care of the local shortages. This prevents can- 
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ners from being anxious to sell. The main call is for 2s and 
8s, Southern and California 242s. Little is being done in gal- 
lons. There is no demand for futures. } 

Corn—Fancy corn is very scarce, with the best-known brands 
bringing extra prices. Standards are steady, but there is no 
shortage. Only a few available lots of fancy corn can be picked 


Spinach—Those having California and Southern packs of 
spinach are holding it at recent advances. A shortage in pro- 
duction is looked for in California due to the dry weather and 
short deliveries are predicted. 

Fruits—Best informed dealers say that the unsold part of 
the 1923 pack of California fruits, is unusually light for this 
time of the year and popular sellers are short. The future mar- 
ket is unsettled. It is reported that the recent California frosts 
were greatly exaggerated, but the peach and apricot sections 
suffered some. This has a tendency to curtail the yield and 
canners are not trying to sell. Standard cling peaches, apricots, 
pears and cherries seem to be the most in demand. 

Strawberries—Information has been received here that at 
the last meeting before the planting season of the Springfield 
Stawberry Growers Association was held at Springfield, Mo., 
this week, and the acreage checked up. The association, which 
was organized at Springfield a few months ago, is endeavoring 
to secure a total of 1000 acres in pledges, which will enable it 
to ship from Springfield at the rate of ten cars a day during 
the peak of the growing season. According to the president of 
the organization the pledges at the present time total 800 acres. 
This total will assure the shipment of at least several carloads 
a day during the busiest time of the season. The crop will be 
handled by the local association co-operating with the Ozark 
Fruit Growers Association. 

The berry growers of the Humansville district, in the same 
section of the state, are also getting ready for the 1924 season, 
and will erect a large shed at Humansville at once for assembling 
the berries. The prospects for a big crop of berries in that 
section seem to be bright at the present time. It is reported 
that the big fields in sections south of Humansville were greatly 
damaged by the dry weather last summer, and that would, in- 
dicate that the supply of Missouri berries will be cut down con- 
siderably. Between thirty-five and fifty acres will be added to 
the acreage in the Humansville region this year. 


CALIFORNIA MARKET 


Peaches Damaged 30 Per Cent—Canning Crop Hardest Hit— 
Spot Goods Are Advancing—Oregon Withdraws Prices— 
Prices on Berries and Jams—Rain Has Helped 
Asparagus—Canning Spinach—Notes. 
San Francisco, April 10, 1924. 
Special Correspondent “The Canning Trade.” 
By “Berkeley,” 


HE Crop Damage—More definite information regarding the 
[ probable damage to fruit crops in California by the frosts 
of March 220-24 is now at hand, and E. E. Kaufman, 
Federal crop statistician, reports that instead of the peach crop 
being damaged to the extent of 80 per cent., as was at first an- 
nounced, the loss would be nearer 30 per cent. The damage to 
the clingstone peach crop in Sutter County, where about 40 per 
cent. of the State’s canning peach crop is grown, is more than 50 
per cent. Growers in Butte, Yuba and Sacramento counties 
also suffered losses, but to a less extent. Taking the State as 
a whole the loss by frost so far is but about 30 per cent., but 
it is to be noted that the heaviest loss is in the districts where 
the bulk of the canning crop is grown. Some damage has been 
done to apricots, but the loss is light in the Santa Clara district, 
where the greatest tonnage is produced, The pear crop in Sac- 
ramento County will be reduced about 30 per cent., but con- 
sidering the State as a whole the loss by frost is light, so far. 
Plums in Sacramento County will be about half a crop, but 
Placer and Solano counties, both heavy producers, promise a good 
yield. Cherries have been damaged to some extent throughout 
the State, with the heaviest loss in San Joaquin County, where 
only half a crop is expected. April was ushered in with light 
rains and nowhere is there any lack of moisture for immediate 
needs, although the outlook is not very bright for supplies of 
water for irrigation. 

Advances in Spots—The California Packing Corporation has 
put out a new spot list with advances on almost every item, 
the principal price changes being on apricots, cling peaches and 
pears. Apricots were advanced to $2.40 for No. 2% choice; 
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$1.75 for No. 2% standards; $1.50 for No. 2% seconds, and $1.40 
for No. 2% water. On peeled apricots the advance is 10 cents 
on standards and 5 cents on seconds and water. The new yel- 
low freestone peach prices are: $2.15 for choice, $1.70 for stand- 
ards, $1.50 for seconds, and $1.40 for water, all No. 2%s. No. 
10 choice, $6.75; standard, $5.50, and water, $4.00. The new 
prices on yellow clingstones are No. 2% choice, $2.35; standard, 
$1.85; water, $1.55, and for No. 10 choice, $7.75; standard, 
$6.25, and water, $4.50. Bartlett pears, No. 2% choice, $3.00; 
standard, $2.75; seconds, $2.60, and No. 10 choice, $9.50; stand- 
ard, $8.25, and water, $5.50 

Oregon Withdraws Prices—From Oregon word has been 
received that some of the canning interests which came out 
early with tentative prices on fruits have withdrawn these, 
owing to the unsettled crop conditions in California. Packers in 
California will not announce opening prices until the size of the 
fruit crop can be more accurately determined than at present 
and until costs can be estimated. 

Prices on Berries and Jams—Libby, McNeill & Libby have 


come out with opening prices on berries and on jams. These 

are as follows: 
No. 2 Blackberries ...... $2.10 
No. 2 Fancy Blackberries................. 2.35 
No. 2 Loganberries ........ 
No. 2 Fancy Loganberries .............+: 2.35 
No. 2 Fancy 2.95 
No. 2 Raspperries 2.90 
No. 1 Apricot 2.45 
No. 1 Raspberry Jam .......... 2.90 


No. 1 Strawberry Jam 2.90 

These prices are for shipment from Oregon canneries. For 
shipment from California points 7% cents is to be added to 
No. 2s and 5 cents to No. 1s. 

Asparagus—The recent rains have been of great value to 
the asparagus crop and packing is now in full swing. A splen- 
did quality of grass is coming into plants and a large pack is 
promised if spring showers continue. The heaviest selling items 
in the lists of most packers have been sold up for some time, but 
some packers may be in the market later with offerings. Can- 
ners are paying about six cents a pound for canning stock in 
the open market. 

Spinach—The packing of spinach is under way in many 
places, but the run will be short. The acreage was reduced 
from early estimates by the drought and the yield is light in 
many districts. The Pacific Pea Packing Company is making a 
pack at Oakdale and the California Co-Operative Canneries is 
handling spinach at its Modesto plant. 

Coast Notes—The California Co-operative Canneries, 503 
Market Steet, San Francisco, is offering an issue of $1,000,000 
of eight per cent. cumulative preferred stock at par. This con- 
cern, of which Albert Haentze is president, was incorporated in 
1919 to take over the business of the Producers Warehouse Cor- 
poration, at San Jose. In addition to the large plant at San 
dose it operates canneries at Visalia and Modesto. The pro- 
ceeds of the stock issue now being made will be used exclusively 
to liquidate present mortgages and to supply working capital. 

The California Packing Coporation has opened offices at 260 
Broadway, New York, with C. A. Lumb, formerly of San Fran- 
cisco, and recently an official of the J. K. Armsby Company, in 
charge. Mr. Lumb has been given the title of division sales 
director for the Eastern territory, which includes the New Eng- 
land States, New York, New Jersey, Maryland, the District of 
Columbia, Pennsylvania, Delaware, Virginia, West Virginia and 
North Carolina. R. M. Barthold, vice-president of the Cali- 
fornia Packing Corporation and director of sales, states that the 
new office will be a connecting link between the Eastern district 
and the main office at San Francjsco and that there will be no 
change in the present plan of distributing through brokers. E. 
F. Chamberlain has been appointed manager of the New York 
office of the J. K. Armsby Company to succeed Mr. Lumb. 

At a recent meeting of the board of directors of the Alaska 
Packers’ Association held at San Francisco, Roy L. Pratt was 
chosen to replace C. V. Griffin, resigned. 

Joseph Durney, of the Griffith-Durney Co., San Francisco, 
left recently on a hurried trip to New York, Philadelphia and 
Chicago. Raymond Durney, who has charge of the Los Angeles 
branch of this concern, is making a trip to New Orleans and the 
Southern States, and Harold Durney is away on a trip on which 
he will cover the principal cities of the country. 

S. P. Sanford, salesmanager of the F. E. Booth Company, 
San Francisco, recently visited the trade in New York. 
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Charles E. Wilcox, buyer of canned fruits for Sprague, 
Warner & Co., Chicago, was a recent business visitor at San 
Francisco. 

A disastrous fire swept Ketchikan, Alaska, on March 30, and 
salmon packers express the opinion that the disaster will have 
an effect on the salmon fishing industry, since many fishing ex- 
peditions are outfitted there every spring. 

Four grocers’ associations, three in California and one in 
New York, more than fifty grocery companies and forty-one in- 
dividuals scattered through California, have been named as de- 
fendants in a suit launched at Los Angeles, Cal., charging agree- 
ment to fix uniform prices, terms, discounts and policies. The 
Associations named are the Southern California Wholesale Gro- 
cers’ Association, the Southern California Association of Manu- 
facturers’ Representatives, the California Wholesale Grocers’ 
Association and the National Wholesale Grocers’ Association. 


SEATTLE MARKET 


More Salmon Buying—Can’t Determine a Fair Price on Futures 
for Salmon—Future Fruits Are Moving—Spot 
Salmon Moving Strongly. 
Seattle, April 10, 1924. 
By “‘Nomlas”’ 
Special Correspondent ‘“‘The Canning Trade’”’ 


ORE Salmon Buying—Demand for salmon has taken a 

M turn for the better during the past week, and stocks are 

now moving freely from some packers. Increased buying 

from the jobbing trade in the South and Central parts of the 
country is a feature of the market. 


Some sellers are finding it impossible to consolidate Red 
Talls with other grades, and are urging their brokers to sort 
orders so that reds may go out in straight cars. 


Futures—The situation in regard to futures is aptly summed 
up by one packer who says: “We are offering S. A. P. only at 
present. Neither packer, buyer nor broker is in position to de- 
termine a fair price now. None of us can afford to gamble in an 
effort to outwit the other.” 


Prices—Remain unchanged in the main. Reds are perhaps 
a shade firmer as the $2.25 offerings clean up, and the market 
is drifting slowly towards the $2.35 level where the larger op- 
erators have been for some time past. Pinks remain nominally 
unchanged at $1.25, while the scattering lots of chums still 
available hold at $1.20. 


Working Future Fruits— Northwestern fruit packers are 
now busy working on future business. Prices have been out 
for a few weeks now, and the canners are booking a good busi- 
ness on berries. The carryover of 1923 pack berries and other 
Northwestern canned fruits is extremely light this season, and 
canners anticipate a heavy volume of business on the 1924 pack. 

F. J. Comeau & Co. Sell Out—P. E. Harris & Co. have suc- 
ceeded to the brokerage business of F. J. Comeau & Co., and 
have become exclusive selling agents for the Hidden Inlet Can- 
ing Co., preparing to pack 50,000 cases this season. The Hid- 
den Inlet Canning Co. “made a hit” with buyers last season 
when they refunded every buyer of pinks to a basis of $1.20 be- 
cause they offered others at this price, and felt morally obligated 


to everyone of their buyers, though not compelled by their con- 
tracts to reduce. 


. Salmon Movement Heavy—According to statistics just com- 
piled by the Pacific Canned Fish Brokers’ Association, there were 
716,000 cases of salmon shipped out during January and Feb- 
ruary. With a continuance of this movement, and taking into 
account the normal increase in consumption during the summer 
months, many factors her believe it reasonable to expect a 
clean-up of the entire carry-over by the time the new pack 
comes down from Alaska. : 


Washington has been agog over the bill introduced into 
Congress to restrict salmon catching, and which would heavily 
curtail the operations of salmon canners, and cause them severe 
losses. The canners are as keenly alive to the need. of con- 
servation measures for salmon as anyone, but they know there 
is no need of drastic action. As pointed out in this column, the 
proposed law has many seriously objectionable features. It has 


been in conference at Washington this week and its progress i 
being closely followed. 
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MAINE MARKET 


Improvement in Business—Best Months for Canned Apples Are ; 

Ahead of Us—Sardines Are Well Cleaned Up—Can- 

ners Not Anxious for More Futures— 
Clam Canning Irregular. 

Portland, Me., April 11, 1924. _ 
MPROVEMENT—Jobbers report another little lift to busi- 
I ness during this week, the general tone being a slight im- 
provement over last month. All other lines of trade are 
quiet, and, of course, this has a deadening effect on groceries and 

provisions. : 

Spot goods are so few that they receive little attention from 
Maine canners. There is still a supply of 1923 corn on hand, 
but this has begun to move. There may be a few cars of No. 10 
apples also held here, but they are not being offered just yet, 
owing to the fact that there is still fresh fruit on the market, 
and that May, June and July are good months for selling canned 
apples. Sardines are pretty well cleaned up. All other lines are 
entirely out of the market, and there is still a demand for goods. 

Futures—Futures have sold well this season. Just at pres- 
ent, and until the spring opens and the planting season is at least 
nearer in prospect, canners are not anxious to add to their sales 
of corn. Should first conditions be promising and farmers feel 
that they can cultivate additional acreage, it is quite possible 
that further offerings will be put on the market. After a mild 
winter we are having a tardy spring, and it is discouraging to 
those who work with crops of any kind. Future corn holds at 
$1.45 for Early Crosby and $1.70 for Golden Bantam. There has 
been another increase in the demand for Golden Bantam, and 
canners are wondering if this variety will eventually displace 
the good old Early Crosby which has been the standard for so 
many years. 

Stringless beans are practically cleaned up on future con- 
tracts at $1.30 and $6.00 for 2s and 10s. It is increasingly grati- 
fying to Maine canners to see this variety of bean grow in popu- 
larity, and there is every indication that it will soon rank with 
corn and blueberries in volume. 

The clam pack goes on spasmodically, rushing in fair 
weather and dull during the stormy days. As we had a blizzard 
last week and another this week, the work has been rather seri- 
ously interfered with. Goods are going to market as fast as 
produced, and the demand has been very good for both imme- 
diate and future shipments. If fair weather predominates, can- 
ners will be able to take on a limited amount of business beyond 
present contracts, but this does depend wholly upon the weather. 
Clams are still quoted at $1.30. 

Lobster prices have been announced by one of the larger 
canners on a much lower basis than last season. Halves in 1923 
sold at $4.75, and have opened this year at $4.25. Other prices 
are equally reduced, pounds marked at $8.00, picnic size at $5.00 
and quarters at $2.32%. The pack is started in a very small 
= but not much can be accomplished until about the 25th of 

pril. 

George F. Pelham, Eastern representative of the Sprague- 
Sells Corp. and Peerless Husker Co., is in Maine this week. 
Needless to say, he is receiving a good welcome and good busi- 
ness—he always gets both. 

Mr. W. F. Leonard, of the Leonard Packing Co., is in New 
York this week. 

Mr. and Mrs. H. L. Forhan (H. L. Forhan Co.) have returned 
to their home in this city after an extended stay in Florida. 


DEATH OF WILLIAM A. TEED. 

William A. Teed died this week, and services were 
held at St. Itus Church, Chicago, Wednesday, April 9, 
1924. Interment was at Detroit, Mich., his old home. 
He was for 18 years with the J. M. Paver Co., Chicago, 
as city and traveling salesman, and previously was 
with The Dunkley Co., canners of Grand Rapids, Mich. 

He was an earnest, cheerful and able business 
man, and his friends were as numerous as were people 
who knew him. He had a fine capacity for making and 
holding friendships and bore the very highest reputa- 
tion as a man of commendable character. He was a 
remarkably successful salesman, and the reason is not 
hard to find, for he was square, truthful, patient and 
considerate, and loved his fellow-men. 
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What Canned Foods Distributors are Doing 


Wholesale Grocers All Over Country in Arms Against Attempt to Legislate Them 
Out of Handling Household Remedies—Packers’ Consent Decree Again in 
Limelight—Notes of the Wholesale Grocery and Chain Store Trades. 


Wholesale grocers all over the country are in arms over 
attempts by what they term the “drug trust” to legislate whole- 
sale grocers out of the handling of any types of household reme- 
dies, drugs, etc., while the druggists themselves continue to 
make further inroads into the wholesale grocers’ business by 
handling teas, coffees, spices, jams, preserves, peanut butter, 
olive oil, salad dressing and numerous other specialties. 

Thus far, there has been no concerted action by wholesale 
grocers in opposition to the attacks by the drug interests; that 
is, there has been no national action. Individual State Associa- 
tions, prominent among which are the Virginia Arkansas and 
the Indiana Associations, have waged bitter fights in defense 
of the jobbers. ; 

During the past several years there has appeared in the 
legislatures of many of the States proposed laws, significantly 
uniform in wording and intent, to deprive wholesale grocers of 
the right to handle any kind of household remedy or drug. 
These bills have been strongly indorsed by the drug interests of 
the country, which all the time have been steadily expanding 
their own operations into other fields. , 

For example, in the average “drug store” in the larger 
cities, the prospective buyer may purchase groceries, hardware, 
electrical appliances, shoe polish, writing paper, jewelry, sporting 
goods, cigars, and if the druggist be conscientious he may have 
a small supply of drugs. It is this class of distribution, taking 
all that he can grab of everyone’s else business, who has been 
after the wholesale grocers, and the grocery jobbers are now 
thoroughly awake to the menace. 

Wholesale grocers in the South and Southwestern parts of 
the countries all do quite a business in drugs and household 
remedies, and if this business were taken away from them 
through legislation a good part of their volume would be gone. 

W. P. Johnson, secretary, of the Virginia Wholesale Grocers’ 
Association, which held its convention last week, in his annual 
report said: 

“Senate Bill 96, relating to the sale of drugs and domestic 
remedies was amended. If that bill had gone through there is 
not a wholesale grocer or retail grocer in the State of Virginia 
who would have been able to sell even a five-cent package of 
Epsom salts. The druggists wanted to hog the whole thing, 
and we stopped it. We stopped it first in the Senate committee. 
We had eliminated from that bill the entire section 1681. After 
we had that eliminated it got up onto the Senate floor and they 
got busy with it again and put the whole thing back, so that we 
had to do our work all over again in the committee on general 
laws of the house, and when we got through with it there we 
had a bill, on the whole in better shape than it has been for the 
past ten years. In other words, we eliminated everything ob- 
jectionable, the sale was not restricted.” 


Packers’ Consent Decree—Armour & Co. and Swift & Co.. 
two of the packers involved in the famous “Consent Decree” 
whereby the “Big Five” Chicago meat packers consented to stop 
dealing in canned foods, dried fruits, and other unrelated lines, 
recently applied to the Court of Appeals of the District of Co- 
lumbia for leave to file briefs and to be heard on the argument 
of the appeal of the California Co-operative Canneries from the 
order of the Supreme Court of the District. denying the applica- 
tion of the latter for leave to intervene in the Consent Decree 


proceedings for the purpose of having the decree set aside or 
modified. 


Counsel for the National Wholesale Grocers’ Association 
appeared in opposition and filed objections to the application of 
the Swift and Armour defendants. The National’s objection 
was based on the ground that Swift and Armour not only had 
consented to the original decree and at no time appeared in the 
court to in any way to question the decree, but had not appeared 
at all hitherto in the proceeding brought by the California Co- 
operative Canneries and that furthermore the Swift and Armour 
defendants did not in their application in any way inform the 
court concerning the purpose or object of their desire to file a 
brief and take part in the argument. 

The Court of Appeals for the District of Columbia entered 
its order denying the application of the Swift and Armour de- 
fendants and thereby refused them leave to file briefs or be 


heard on the argument of the appeal of the California Co-opera- 
tive Canneries. 


When the wholesale grocers of the country were conducting 
their campaign to drive the “Big Five” from the wholesale gro- 
cery field, some canners sympathized with the “Big Five” who 
were heavy buyes of canned foods, but there was no active sup- 
port of either side from the canning trade. 

Since the entry of the California Co-operative Canneries 
into the proceedings it has been repeatedly charged by whole- 
sale grocers that the California organization was little more 
than a subsidiary of Armour & Co. 


Complete Convention Plans—The final meeting of the con- 
vention committee of the National Wholesale Grocers’ Associa- 
tion was held in Chicago last week. 

The 1924 committee is composed of Fred C. Letts, chair- 
man; Thomas W. Balfe, vice-chairman; S. N. Steele; L. M. 
Steel, Walter Chandler, William D. Dean and C. C. Virgil. 

The dates of the convention are May 27, 28, 29 and 30. 
Headquarters will be at the Congess Hotel. 


On European Trip—cC. A. Pastene, president of P. Pastene 
& Co., well-known New York jobbers of canned tomatoes, toma- 
to puree and Italian specialties, sailed this week for a visit to 
his company’s canneries and packing plants at Rome and Naples. 
Upon his return to this country in June the New York, Boston 


and Montreal offices will celebrate the 50th anniversary of the 
company. 


Expanding—The Monroe Grocer Co., Ltd., wholesale grocers 
of Monroe, La., have added $150,000 to their capital stock. The 
company now has a total investment capital and surplus ex- 
ceeding a half million. R. J. Edwads is president of the com- 


ad which maintains branches at Ruston, Rayville, and Bastrop, 
a. 


Europe-bound—Harry Roulston, general manager of Thomas 
Roulston, Inc., prominent chain store distributors of Brooklyn, 
N. Y., is on a combined business and pleasure trip to Europe. 


THE 
Indiana Pulper 


This machine has no companion for pulping 
Tomatoes, Pumpkin, Apples, Squah etc. 


We also manufacture and distribute: 


Copper Steam Jacket Kettles 
Kern Lightening Finisher 
Indiana Pulper 
Indiana Chili Sauce Machine 


KOOK MORE KOILS 
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THE CANNING TRADE 


A NEW EDITION 


OF 


“A COMPLETE COURSE IN CANNING” 
SOON TO BE READY 


Thoroughly and completely revised, in every detail, by the 
highest authority and leading food technologist of the world. 


OFFERED 


q As the finest, most comprehensive and most authorative treatise ever published on the canning, pre- 


serving and pickling of all food products, and for the making of condiments, preserves, frust juices and 
specialties. 


READY ABOUT MAY Ist, 1924. 


@ A HISTORY—There were about a dozen bookson canning on the market atthe time “A 
Complete Course In Canning” was first published, 1902; and several have attempted the market since; but 
they all failed for the same reason: they were either a mere collection of formulae (the times and _ingre- 
dients) or were too highly technical and scientific for ordinary use. As its name implies, A Complete Course 
In Canning was written to cover the entire subject, from the building of the cannery, the contracting of the 
crops, and their procedure through the factory to the warehouse, and in such language as the variest begin- 
ner could understand. It was based,upon the best proceedure of that day, and in the four revisions since, | 
has been kept well up to the most modern methods. _ This latest revision brings it not only fully abreast of 
the times, but rather in advance of them. There is no man in the business but what will find this work 
welcome visitor to his desk-—a real necessity. 


@ We published some of those other works for the authors and we have known them all, and we 


unhesitatingly recommend this new edition of “A Complete Course In Canning” as the finest thing ever 
offered the industry. 


The Latest Processes: 


You must know what new times and temperatures to use—conditions have | 
changed. Be sure and be safe. This new edition will set you straight and 
and keep you safe. Formulas for all the new products in cans and glass | 
are included. Order now and it will be mailed you as soon as it comes 
from the press. 


PRICE $10.00 


Published by 


THE CANNING TRADE, 
Baltimore, Maryland. 
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55 Beech St. 


THE CANNING TRADE 


design may be beautiful 
the inks of the best quality but 
if the paper isn’t right the label a 


will not be right. 


A good label must a good 

foundation---fine paper. [tmust _ 

be paper thatwillstaywhitewith 
age and it must be the right fin- | 
ish for color printing purposes. 


: Also it must have the strength 


We test every lot of paper we 


receive to make sure that it ful- 


fills all these requirements. We 
use nothing but the best quality 
of coated and uncoated papers 


for us on our order and 


always by the same formula. 


On ‘this foundation we build--- 


with the taste and skill of long be 


that helps sell 
goods. 


CONSULT ¢ 
TRADE MARK BUREAU 


We maintain a bureau of brands 


and trade marks for the benefit 
of our customers. 
articulars. The service is free. 


THE U. S. PRINTING 


& LITHOGRAPH CO. 


CINCINNATI. BALTIMORE 
439 Cross St. 


andtextureto give maximumero- 
duction on labeling machines. — 


Write us for 4 


April 14, 1924. 


AWHILE 


Sheem—What are your habits at night? 
Heem—Pyjamas!—Jester. 


Autoist (to oitiver)—Some flywheel you have on this car! 


Big one, isn’t it? 
Driver—This isn’t a flywheel. It’s the steering wheel. 
Autoist—Oh! Well, it must have been the way you were 


managing it that made me think it was a flywheel.—Widow, 


Employer—I hear you were away ill yesterday, Snooks? 

Snooks—Yes, sir. 

Employer—You didn’t look very ill when I saw you at the 
races in the afternoon. 

Snooks—Didn’t I, sir? You should have seen me after the 
finish of the third race.—Goblin. 


“If I only had a golf club,” sighed the convict as he looked 
at the ball on the links.—Black and Blue Jay. 


Yearling, at McCall’s—I’d like to see something cheap—in 
a felt hat. 


Clerk—Try this on, The mirror is at your left—Whirlwind. 


Youthful Lover (at parting)—Will you really miss me now 
that I am going away? 

Her Father (appearing with shotgun)—I won’t if you don’t 
start in a hurry.—Tiger. _ 


The watchman in the graveyard approached a figure lying 
in the grass of the cemetery. He kicked the tramp, who woke 
up with an injured air. 

“What are you doing?” yelled the guardian of the dead. 

“Playing dead,” answered the weary traveler. “When I am 
in Rome I do as the Romans do.”—Stone Mill. 


A sign displayed in front of a church reads: The Rev. 
Rastus Jones will preach here Sunday, morning and evening; 
—, which the church will be closed for necessary repairs.— 
Juggler. 


Tim—My alarm clock went off this morning at 8:30. 
Min—Hasn’t it come back yet ?—Punch Bowl. 


Little Mary—Mama, I don’t have to eat this egg, do I? 
It doesn’t smell good. 

Big Mary—Mary, how often must I tell you not to complain 
about your food? Eat that egg! 

Little Mary (after a brief pause)—Mama, must I eat the 
beak, too ?—Dodo. 


“T don’t see where we can put up this lecturer for the night.” 


“Don’t worry—he always brings his own bunk”—Tiger. 


THIRTEEN TO ONE 
Judge—Prisoner, the jury finds you guilty. 
Prisoner—That’s all right, Judge, I know you're too intelli- 
gent to be influenced by what they say.—Jester. 


Tommy—Please, Mister, give me another box of those pills 
which I got for my mother yesterday. 
Druggist—I sure will; but did your mother say she liked 


. them? 


Tommy—No, sir; but they just fit my airgun.—Witt. 


| 
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THE CANNING TRADE 


WHERE TO BUY 


———<the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
APRONS (factory), gota, waterproof. 
Wm. Gross, Sharon, Pa. 
Automatic Canmaking Machinery. 
makers’ Machinery. 


BASKETS (wire), scalding, picking, etc. 
A. K. Robins, & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 


La Porte Mat & Mfg. Co., La Porte, Ind. 
Link-Belt Co., Chicago. 


Bean Cleaners. See Cleanin 
Beans, Dried. See Pea an 
BELTING. 

Link-Belt Co., Chicag 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable and fruit. 


ars Machine Co., Salem, N. J. 
Huntley ‘Ma Manfg. Co., Silver Creek, N. Y. 
ins & Co. Baltimore. 
Corp., Chicago. 


Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, steam. 
Edw. Renneburg & Sons Co., Baitimore. 
A. K. Robins Co., Baltimore. 
Slaysman & Co., Baltimore. 
Bottle Capping Soupines. See Bottlers’ Mchy. 
Bottle Caps. See Cap 
Bottle Cases, wood. See. Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 
BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Edw. Ermold Co., New York City. 
Bottle Screw Gee. Caps. 
Box Nailing Machin 
BOX (Corrugated) MACHINE 
McStay Machine Co., Los Angeles. 


BOXES, CRATES and Shooks, wood. 


Boxes, corrugated paper. See Corrugated 
Paper Products. 

Boxing Machines,can. See Labeling Machines, 
can. 


& Gradin 
Bean 


Mchy. 


7 J. Meehan & Co., 

J Zoller Co., Baltimore, Md. 

Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 


Buckets. 
Buckets, wood. See Cannery Supplies. 
BURNEBS, oil gas, gasoline, etc. 


A. K. Robins & Co., Baltimore. 
BY-PRODUCTS, machinery. 

Edw. Renneburg & Sons Co., Baltimore. 

Burning Brands. See Stencils. 

Cabbage Machinery. See Kraut Machinery. 

Can Conveyors. Conveyors and Carriers. 
CAN COUNTERBS.. 

Ams Machine Co., Max, New York City. 

Ayars Machine Co., Salem, N. J. 

Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 
ame Machine Co., Max City. 
W. Bliss Co., Brooklyn 
John R. ell Co., Itimore. 
MeDomaid 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., ee, 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 
CAN-SEALING COMPOUNDS 
Max Ams Machine Co., New York. 
Dewey & Almy Chem. Co., Cambridge, Mass. 


CANNERY SUPPLIES. 
Ayars Machine Co., Salem, N. J. 
Berlin nq Machy. Wks., Berlin, Wis. 
Cinclanatt 

8 timore. 
Sinclair-Seott Baltimore. 
Corp 

- Orp., 0. 
Zastrow Machine Baltimore. 
Canning Experts. 


Can Sta: 


See Can- 


Consult the advertisements for detalis. 


CANS, tin, all kinds. 


American Can Co., New York. 
Atlantic Can Co., Baltimore. 

Continental Can Co., Syracuse, N. Y. 
Heekin Can Co., Cincinnati, Ohio. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore, 

Virginia Can Co., * Roanoke, 

Wheeling Corrugating Co., “wheeling, W. Va. 


Cans, fiber. See Fiber Containers. 
CAPPING MACHINES, soldering. 


Machine Co., Salem, N. J. 


K. Robins & Co., Baltimore. 
Corp., Chicago. 


Coogee, Machines, solderless. See Closing 


Capping Beanie, soldering. See Cannery Supls. 


CARRIERS and gravity. 
Link-Belt Co., Chicag 
Karl Kiefer Machine Co Co, Cincinnati, Ohio. 
Sprague Cang. Mchy. Co., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 
Chain Belt Conveyors. See Conveyors. 
Chain for elevating, conveying. See Convey- 
ors. 


Checks, ag og! time. See Stencils. 

Choppers fruit, mincemeat, etc. 

Chutes, tS Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 
CLEANER AND CLEANSER (Wyandotte). 

J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 


fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
CLEANING & GRADING MACHINERY, 


peas, bean, seed, etc. 
A. Ee go & Co., Saginaw, Mich. 
Huntley Mfg. Co., Silver Creek, N. Y. 
rain Cleaner Co., "Silver 


A. K. Robins Baltimore. 
Sinclair Seott Co., Baltimore. 
Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machin 
Cleaning Machines, ri See Wash 
Clocks, process time. See Controllers. 
CLOSING MACHINES, open top cans. 


Machine Co., Max, York City. 
BE. W. Bliss Co., Brooklyn 

Cameron Can Machy. Co. 

Seattle-Astoria Iron Wo Wash. 

Slaysman & timore. 

Wheeling Corrugating Co., Wheeling, W. Va. 


Coated Nails. road Nails. 
Coils, copper. See Copper Coils. 
Condensed Milk Canning P Machinery. See Milk 
Condensing Mchy. 
Colors, Certified for” foods. 
CONVEYORS & CARRIERS, canners. 
Hansen Cang. Mchy. Corp. Cedarb 
La Porte Mat & M . Co., La Porte, 
Link-Belt Co., Chicago. 
A. K. Robins & Co., Baltimore. 
COOKERS, continuous, agitating. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin Cang. Machy. Wks., Berlin, W: Wis. 
Souder Mfg. Co., Bridgeton, N. J. 
Cookers’ retors. See Kettles, process. 
Cookers and ers, corn. ‘ne Corn Cooker- 
Fillers. 
continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
COPPER COILS for tanks. 
F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 
CORKING MACHINES 
Edw. Ermold Co., New York City. 
CORN 
Ayars Machine Co., Salem, N. 
Hansen Cang. Mchy. Corp., ae Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., 
Sprague-Sells Corp., Chicago. 
CORN CUTTEBS. 
Morral Bros., Morral, Ohio. 
A. K. Bobins & Co., Baltimore. 
Sprague-Sell Corp., Chicago. 
SHAKERS (in the can). 
Co., Salem, N. J. 


41 
CORN HUSKEBS and SILKERS. 
Huntley Mfg. Co., Silver Creek, 
Invinette rain Cleaner Co., Sliver Creek, 


Morral Bros., Morral, O. 
Husker Co 


Peerless 


Corn Mix 
a and Agitators. See Corn Cooker 


CORRUGATED PAPER 
Hinde Dauch Paper 
e auc aper 
Can’ Counters. Sandusky, 
unters 8. peed Devices. 
RANES and Hegutatin 
Belt Co., Chicag 
. K. Robins & Co. 1 


CRATES, Iron Process. 
Edw. Renneburg & Sons Co., 

Machine "eo Baltinvore. 

utters, corn. See Corn Cu 3 
Cutters, kraut. See Kraut Machinery 
Cutters, string bean. See Strin = Besa Mehy. 
Dating Machines. See Stampers’ and Markers. 

DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 


n Can Co., Baltimore. 

Wheeling Corrugating Co., Wheeling, W. Va. 

Dies, can. See Canmakers’ Mehy. 

Double-Seaming Machines. See Closing Mchs. 
DRYERS, drying machinery 


Edw. Renneburg & S i 
Elevators, Warehouse. 

Employees’ Time Checks. See Stencils. 


NAMELED BUCKET: 
K. Robins Co., Baltime 
Engines, Steam. See peta a ngines. 
Enameled- -lined kettles. See nd glase 


EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 
EXHAUST BOXES. 
Ayars Machine Co., a 2 
A. Robins & 
Sprague-Sells Corp., Chicago. 
GLOVES factory. 


Is. 
See Cann lies. 
FACTORY TRUCKS. 


A. K. Robins & Co., Baltimore, Md. 
Fertilizers. 


for food (not her 


enta an 0 nc., 

& Dauch Paper Co., Sendusty, Ohio. 
IBRE PRODUCTS, boxes ote. 

Hinde & Dauch Paper Co., hase hio. 

segs and Cookers. See Corn Cooker- 

Filling bottles. See Bottlers’, Mchy. 

FILLING MACHINES, can. 
Ayars Machine Co., Salem, N. J. 


Hansen Cang. » Cedarburg, Wis. 
Karl Kiefer Machine Co., ‘Cincinnati, Ohio. 
Huntley, Mts Mfg. Co., Silver Creek, N. Y. 
3s & Co., Baltimore. 

Sinclatr-Seott Co., Baltimore. 
Souder Mfg. Co., J. 
Sprague-Sells Corp., C 

2 Syruping Ma- 


— syrup. 

FINISHING MACHINES, catsup, ete. 
Co., Baltimore. 
Corp., Chicago. 


Dewey & Almy 
Food "cho pers. 
Friction = Cans. See 

Fruit Graders. See Cianing and Grading 


d 

Huntley Mfg. Co., Silver Creek, N. Y. 
t Presses. See Cider Makers’ Mchy. 
Supplies. 


d. 
Zastrow Machine Co., Baltimore. 
il Emrich, Cincinnati, O. 
F 
FLUX 
Fruit Parers. See Paring Machines. ; 
t 
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WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Generators, electric. See motors. 

Glass-lined Tanks. See Tanks, glass-lined. 

Glue, for sealing fibre boxes. 

Governors, steam. See Power Plant BE uip. 

Grading Mches. See Cleaning and Gr'd’g Mchy. 

Gravity Carriers. See Carriers and Conveyors. 

Green Corn Huskers. See Corn Huskers. 

Green Pea Cleaners. See Cleaning and Grad- 

ing Mchy. 

Hoisting and Carrying Mches. See Cranes. 

Hominy Making Machinery. 

Hullers and Viners. See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 

Ink, can stamping. See Stencils. 
INSURANCE, canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 

cago. 

Jacketed Kettles. 
JACKETED PANS, steam. 

F. H. Langsenkamp, Indianapolis, Ind. 

Jars, fruit. See Glass Bottles, etc. 

Juice Pumps. See Pumps. 

Kerosene Oil Burners. See Burners. 

Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 

KETTLES, process. 

Ayars Machine Co., Salem, N. J. 

Rerlin Cang. Mchy. Works, Berlin, Wis. 
Baw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Zastrow Mchy. Co., Baltimore. 

KNIVES, miscellaneous. 

A. K. Robins & Co.; Baltimore. 
Phil Emrich, Cincinnati, O. 
Kraut Cutters. 
A. K. Robins & Co., Baltimore. 
LABELING MACHINES 
Edw. Ermold Co., New York City. 
F. H. Knapp Co., Yonkers, N. Y. 
Morral Bros., Morral, Ohio. 


LABEL Manufacturers. 
H. Gamse & Co., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester. N. Y. 
U. S. Prt. & Litho. Co., Cincinnati. 
LABORATORIES for analysis of goods. etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink. pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 
Meat Choppers. See Choppers. 
MILK CONDENSING & CANNING MCHY. 
Avars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. K. Rohins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


Molasses Filling Machines. See Filling Ma- 


chines. 
Nailing Machines. See Box Nailine Machines. 
OYSTER CANNERS’ MACHINERY. 
Rerlin Cang. Mchy. Works. Berlin. Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, ete., fibre. See Fibre Containers. 
Paper Roxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 
tainers. 
Paring Knives. See Knives. 
PARING MACHINES. 
Phil. Emrich, Cincinnati, O. 
Sinclair-Scott Co., Baltimore. 
PASTE. canners’. 
Arabol Mfg. Co., New York City. 
Continental Mfg. Co., Philadelphia. 
Dewey & Almy Chem. Co., Cambridge, Mass. 
Edw. Ermold Co.. New York City. 
A. K. Robins & Co., Baltimore. 


PEA and BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 

Berlin Cang. Mchy. Works, Berlin, Wis. 
Ayars Machine Co., Salem, N. J. 
T. Saginaw, Mich. 

ansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co. Silver Greek, NY” 
ae Grain Cleaner Co., Silver Creek, 


Link Belt & Co., Chicago. 

A. K. Robins & Co., Baltimore. 
Sprague-Selis Corp., Chicago. 

Pea Harvesters. See Farming Machinery, 


See Kettles, copper. 


Pea Hullers and Viners. 
Chisholm Scott Co., Columbus, O. - 
Frank Hamachek, Kewaunee, Wis. 
Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
PEELING KNIVES. 
Phil. Emrich, Cincinnati. 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Link-Belt Co., Chicago. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Canners’ 
Mehy. 
PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
E. J. Lewis, Middleport, N. Y. 
Souder Mfg. Co., Bridgeton, N. J. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Relts and Tables. See Pea Canners’. 
POWER PLANT EQUIPMENT 
Link-Belt Co., Chicago. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. 
PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS. air, water. brine, syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 


RHUBARB CUTTER 
Souder Mfg. Co., Bridgeton, N. J. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 
Supplies. 


SEALING MACHINES, Box. 
McStay Machine Co., Los Angeles, Cal. 
SALT, canners. 
Alex. Kerr, Bro. & Co., Baltimore. 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
F. H. Langsenkamp, Indianapolis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scalding and Picking Baskets. 
Screw Caps, bottle. See Caps. 
Sealing Machines, bottle. See Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 
Machines. 
SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 


SEALING MACHINES, CANS, s:e Closing 
Machines. 

SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York. 
BE. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, IIl. 
McDonald Machine Co., Chicago, I1l. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Shooks. See Boxes, Crates, etc. 

SIEVES AND SCREENS. 
A. T. Ferrell & Co., Saginaw, Mich. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., Silver Creek, 


N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
a. fruit and vegetable. See Corers and 


cers. 
Sorters, pea. See Cleaning & Grading Mchy. 


See Cannery 


See Baskets. 


SPEED REGULATING DEVICES (for Ma- 
Sinclair-Beott 
Huntley Mfg. Co., Silver Creek, N. Y. 


STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 


Steam Covering. See Boiler and Pipe 
Cover 


g. 
Steam Retorts. See Kettles, process. 
STENCILS, marking pots and brushes, 
brass checks, rubb da - 
er and steel type, burn 
A. K. Robins & Co., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 
STRING BEAN MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Chisholm-Scott Co., Columbus, Ohio. 
~— T. Ferrell & Co., Saginaw, Mich. 
ansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y - 


a Grain Cleaner Co., Silver Creek, 


E. J. Lewis, Middleport, N. Y. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Supplies, engine room, line shaft, ete. See 

Power Plant 
Supply House and General Agents. See Gen- 
eral Agents. 

Switchboards. See Electrical Appliances. 
SYRUPING MACHINE. 

Ayars Machine Co., Salem, N. J. _ 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Tables, picking. See Pea Canners’ Mchy. 
TANKS, METAL. 

Berlin Cang. Mchy. Works, Berlin, Wis. 

F. H. Indianapolis. 

Slaysman Co., Baltimore, Md. 
TANKS, glass-lined steel. 

F. H. Langsenkamp, Indianapolis, Ind. 
TANKS, WOODEN. 

Balto. Cooperage Co., Baltimore. 

Testers, can. Canmakers’ Mchy. 

Ticket Punches. See Stencils. 

Time Controllers, process. See Controllers. 

Tin Lithographing. See Decorated Tin. 

Tipping Machines, See Capping Machines. 


TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


TOMATO PEELING MACHINE. 


A. K. Robins & Co., Baltimore. 
Tomato Seed. See Seeds. 
TOMATO WASHERS. 
Ayars Machine Co., Salem, N. J. 
Indianapolis. 
A. K. Robins & Co., Baltimore. 
Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 
Transmission Machinery. 
Link-Belt Co., Chicago. 
TRANSPLANTING MACHINE 
Trucks, Platform, etc. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Blectrical Machinery. 
Variable Speed Countershafts. i Speed 
Regulators. 
Vegetable Corers, etc. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 
VINERS AND HULLERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
Washers, bottle. See Bottlers’ Mochiners. 
Washers and scalders, fruit, ete. See ders. 
WASHERBS, can and jar. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berli 
Hansen Cang. 
A. K. Robins & Co., Baltimore. 
ond Scalding Baskets. See Baskets. 
and Supply Systems. See 
‘anks, wood. 
wong. Machines, can. See Canmakers’ Mchy. 
Wire Bound Boxes. Boxes. 
Wire Scalding Baskets. See Baskets. 


WIRE, for strapping boxes 
Weepoers. paper . See Corrugated Paper 


roducts. 
Wrapping Machines, ean. See Labelling Mchy. 
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doing away with the hinged 


tracks, giving increased service J obbers 
Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS Brokers 


2639 Boston Street Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 


BALTIMORE - - MARYLAND from every part of the United States 


visited our LABEL EXHIBIT at the 
Canners Convention Buffalo and com- 
plimented us highly on the modern 
ideas embodied in our Designs. 


If you wish to see some of our labels, 
just write us. Tell us your require- 
ments. 


H. Gamse & Bro. 


LITHOGRAPHED LABELS 
Gamse Bldg. BALTIMORE, MD. 


ae A TIN CANS 
-\\CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


"IEC LARKSBURG, 


1 
With improved sliding doors, 
—S 
ees 
j 


= 


CONTINENTAL 
CAN 


COMPANY 


INC. 


